
New Products and Innovation 

Mailing Services 
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We’re going to cover the 2016 Mailing Promotions & Incentive Programs being 
offered by the Postal Service. 

 

We’ll also take a look at trends and innovations helping keep mail relevant and 
growing the value of mail. 
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As you can see from this slide, smartphones will continue to become more prevalent 
and sophisticated in the coming years. Mobile ad spend is expected to triple by 2018.  
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With everyone so caught up in the online/mobile experience, they tend to forget 
about the power of the tried and true…MAIL. 

 
Not only does mail offer targeted, measurable results along with a more personalized  
experience BUT when mail is combined with other channels (online/digital) the 
conversion rates increase dramatically. 
 
According to CJG Digital Marketing, consumers who see ads in multiple channels 
convert 24% more often than those who see them in one channel 
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Let’s take a look at how the USPS Mailing Promotions incorporate market trends in 
innovations and technology and the unique value that mail can provide. 
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Here is the 2016 Promotion Calendar. 
 
Registration for the Earned Value Promotion has closed but the promotional period is 
running from April 1 – June 30. 
 
Personalized Color Transpromo registration is open from May 15 – December 31 and 
promotional period runs from July 1 – December 31 
 
Emerging and Advanced Technology/Video in Print registration began on January 15 
and runs through August 31. The promotional period is from March 1 – August 31. 
 
The Tactile, Sensory & Interactive Mailpiece Engagement registration period is 
January 15 – Aug 15 and the promotion runs from March 1 – August 31. 
 
And finally the Mobile Shopping registration opens May 15 – Dec 31 and the 
promotion runs  from July 1 – Dec 31. 
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The Emerging and Advanced Technology promotion has expanded upon last year and 
now includes Video in Print, iBeacon/Beacon Technology and A/B testing option. 
We’ll take a more in-depth look at these offerings in a minute. 
 
But first, lets learn more about Near Field Communication technology and the 
Enhanced Augmented Reality experiences. 
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(These are just a few examples and are not designed to limit or restrict the use of NFC 
technologies. Examples of usage and any new developments for the technology are 
welcome to be submitted to the Program Office for prior approval.)  
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Enhanced A/R combines real and virtual experience, interactive in real time, 
rendered in 2-D or 3-D.  Videos can certainly include text/graphics, but the AR tool 
must produce the 2D/3D effects separately. 
 
Gamification is the use of game thinking and game mechanics in non-game contexts 
to improve user engagement and return on investment.  
 

*Video animation - The video cannot instantly appear and start through the 

augmented reality technology engagement. The video screen must appear as part of 
an augmented reality display. The video must be displayed on top or as part of the 
physical mailpiece environment. The video can play when engaged with the physical 
mailpiece or when the device is moved away from the physical mailpiece. The video 
must have a specific call to action related to the mailpiece and cannot reside on 
public access sites such as, Youtube, Facebook, etc.  
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Read the slide. 
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Mobile Optimization:  The experience is optimized to properly fit on any 
screen, smartphone, tablet, PC, etc.  
 
Participants must use these or similar techniques to qualify for the 
promotion:  
• Screen Size and resolution is adjusted so that users do not have to scroll 

horizontally  
• Page sizes are compressed to enable faster downloading  
• Outbound links take users only to mobile optimized pages  
• Contrast and color scheme is adjusted for viewing on smaller screens and 

outdoor viewing.  
• Device detection directs mobile users to appropriately formatted content  
• Use menu options as opposed to free-text entry whenever possible  
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A/B testing is a method of comparing two versions of a webpage or app against each 
other to determine which one performs better. AB testing uses data & statistics to 
validate new design changes and improve your conversion rates. 
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The Tactile, Sensory & Interactive promotion is offered this year as a standalone 
promotion. 
 
Let’s look at some of the approved specialized inks, papers and interactive features 
now. 
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Right side image is clickable 
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NOTE:  The 3D “Pop” images are clickable in slideshow mode. 
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The Earned Value promotion encourages First-Class mailers to use Business Reply 
Mail or Courtesy Reply Mail in their mailings. 
(Read the credits on slide) 
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The Personalized Color Transpromo Promotion  encourages First-Class mailers to use 
Personalized Color Transpromo messaging on bills or statements. Let’s take a look 
now at some samples that qualify for the promotion and some that don’t. 
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The statements displayed on the screen qualify for the personalized transpromo 
promotion. Why? The statements contains a dynamically printed promotional or 
consumer information message and the promotional message is printed on the same 
paper stock as the bill/statement. 
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The two samples displayed on the screen do not qualify for the personalized 
transpromo promotion and here is why….. 
 
In the statement on the left, there is not a dynamically printed promotional or 
consumer information message and color is only used in the transactional fields. 
 
In the statement on the right the promotional message is an addendum and not part 
of or incorporated into the statement. The statement is not dynamically printed 
either. 
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The Mobile Shopping promotion promotes the use of technology platforms to go 
from the mailpiece directly to an online shopping experience.  
 
Eligible triggers are QR codes, Snap Tags, Watermarks and other advanced 
technologies.  “Buy Now” features on social media have been added as eligible.  
 
Let’s take a look at what doesn't qualify for the promotion. 
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Here are some samples of acceptable mobile barcodes, digital watermark technology 
and branded barcodes. 
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Mobile Optimization: 
 
Participants must use these or similar techniques to qualify for the 
promotion:  
• Screen Size and resolution is adjusted so that users do not have to scroll 

horizontally  
• Page sizes are compressed to enable faster downloading  
• Outbound links take users only to mobile optimized pages  
• Contrast and color scheme is adjusted for viewing on smaller screens and 

outdoor viewing.  
• Device detection directs mobile users to appropriately formatted content  
• Use menu options as opposed to free-text entry whenever possible  
 

24 24 



Promotion Participation Survey 

As part of the terms of participation, all promotion participants must complete a 
survey at the end of the promotion.  
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So how do you register for any of the promotions we covered today? First, you must 
register on the Business Customer Gateway via the Incentive Program service. 



If you have any questions on the promotions covered in this presentation you can 
send an email to the mailboxes displayed on the screen. 
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Here are some more helpful links. 

United States Postal Service 28 



Visit Irresistiblemail.com for more examples and information about how to make mail 
exciting, interactive, and innovative. 
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The reason why the Postal Service offers mailing promotions is to encourage mailers 
to use new and exciting technology in the mail. This keeps mail relevant, grows the 
value of the mail, and finally by combining physical mail with digital you create 
engaging customer interactions but more than that you improve your opportunity to 
increase response rates. 
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