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Agenda 

 Return Address in Shipping Services File 

 

 Claims Improvements 

 

 Shipping Products and Services Proposal 
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Return Address  

Shipping Services File 
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Objective 

 Allows the ability to utilize technology: 

 1.  undeliverable as address 

 2.  refused 

 3.  return to sender 

  4.  automate Return 

 2.  eliminate loop mail 

 3.  reduce cost for Postage Due for Returns 
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56965 Label 

 APPS, APBS  and NDC sorting equipment has been programmed to 

recognized the 56965 barcode 

 Suppress any OCR or outbound bar code destination information to route 

these pieces to the REC for APPS or to manual keying on APBS or NDC 

equipment 

 Incorporate functionality in the package result server to be able to pull return 

address information from manifest data to sort these correctly at the first mail 

processing equipment handling 

 Label will be applied in lieu of the return to sender finger 

 Program to debit customers CAPS account for the cost of the return instead 

of using Postage Due process 
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Data 
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 Populate the following fields in the Detail 1 record 

of Shipping Services File version 1.7 / 2.0: 
1. Return Address (pos 82) 

e.g. <FromAddress2> and <FromAddress1> 

 2.  Return Address City (pos 83) 

e.g. <FromCity> 

3.  Return Address State (pos 84) 

e.g. <FromState> 

4. Return Address ZIP Code (pos 85) 

e.g. <FromZip5> and <FromZip4> 
  

  

Shipping Services File Shipping Services File 
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# Application / Company 

1 Click-N-Ship 

2 Click-N-Ship Business 

3 Click-N-Ship Business Pro 

4 PC Postage Vendors   

5 WebTools APIs 

Step 2:  Working With 
First Step:  Internal Applications add Return Address   

                    in Shipping Services File 

  

Target Date:  September 2014 
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Second Step:  Test internal applications 

 

 

Target Date:  October 2014 
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Third Step:  Work with Mailers, Partners and 

Vendors  to add Return Address in 

Shipping Services File 

  

Target Date:  Ongoing 
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 Return Address not needed for: 
 Open and Distribute 

 Standard Mail Parcels 

 International 

What services do not need Return Address 
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Claims 
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Business Customer Claims Process 
 

 Streamline the process 

 Improve status updates 

 Reduce Cost 

 Improve turnaround time 
 

Proposals are to create options: 
1. Bulk File Upload 

2. API (xml) 

3. Webpage 

4. Credit: 

 USPS Corporate Account  

 CAPS Account 

 Electronic Funds Transfer 
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Business Customer Claims Process 
 

 Requesting business customer participation and  

feedback: 
 needs  

 features 

 requirements 
 

 If interested please email the following information  

to ShippingServices@usps.gov: 

 name 

 company name 

 email address  

 contact telephone number  

 initiative: Claims 
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Extra Services 
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Extra Service Extra Service 

Adult Signature Restricted Delivery 

Adult Signature Restricted Delivery Return Receipt 

Certified Mail Return Receipt Electronic 

Certificate of Mailing Return Receipt for Merchandise 

Collect on Delivery Signature Confirmation 

Insurance Special Handling < = 10 lbs. 

Priority Mail Express Insurance Special Handing > 10 lbs. 

Registered Mail USPS Tracking 

Current Extra Services 
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 Eliminate customer confusion by streamlining 

 Step 1:  

- Eliminate Return Receipt for Merchandise 

        - Combine duplicate insurance tables 

        - Improve Visibility for Registered Mail  

 Step 2: 

  - Deep dive into usage of all existing Extra Services 

  - Eliminate redundant services 

     - Incorporate features into base products and price 

accordingly 

 

Simplify Extra Services 
Streamline Extra Services to be 

truly value added to our core 

products 

Extra Services 
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Extra Services 
 

 Requesting customer participation and  feedback: 
 needs  

 features 

 requirements 
 

 If interested please email the following information  

to ShippingServices@usps.gov: 

 name 

 company name 

 email address  

 contact telephone number  

 initiative: Extra Services 
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Webinar Title Webinar Date 

IMpb Impacts on Returns March 11, 2014 

Transition of BRM Parcels to MRS   April 8, 2014 

Returns Containing Mailable Hazardous Materials  May 13, 2014 

Scan Based Payment for Returns    June 10, 2014 

IMpb Overview  July 8, 2014 

IMpb Impacts for Market Dominant Products August 12, 2014 

IMpb Impacts on Extra Services September 9, 2014 

IMpb Compliance   October 14, 2014 

IMpb Webinars 
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Shipping Products and Services  

Proposals 
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Remove “Postal Use Only” Section 

 The origin “Postal Use Only” section is being removed 

from the 4x6 Online and Commercial Priority Mail 

Express labels because  
 To free up real estate to add more valuable 

endorsements. 

 

 

 Ensure acceptance scans 

are performed on all Priority 

Mail Express to capture data   

for claims. 
 

 

Postal Use Only 
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Hold For Pickup 

 Redesigned label for ease of 

use: 

 Eliminated recipient 

address from Hold for 

Pickup label to prevent 

accidental street delivery 

 PASS and DSS scanners alert 

clerks during an Arrival at Unit 

scan that a package is Hold 

For Pickup 

 Updating External Guidebook  

 Creating API for service 

Old New 

Internal Distribution Only 



23 

Merchant Returns Cloud Tool 

 Tool enables the merchant’s customer or the 

merchant’s call center agents to generate prepaid 

return shipping label on demand.  

 Now! Operations Integration Specialist (OIS) can 

assist customers with creating return labels thru the 

Merchant Return Label Tool 

 Return labels available: 

 Merchandise Return Service 

 USPS Return Services 

       1. First-Class Package Return Service 

       2. Priority Mail Return Service 

       3. Ground Return Service 
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Merchant Returns Cloud Tool 
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Call Center Customer Self-Service 



Questions 
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