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Market Dominant

Mail Class
FY2013 
Target

First-Class Mail
Single-Piece Overnight 96.70
Single-Piece Two-Day 95.10
Single-Piece Three-Day + 95.00
Commercial Overnight 96.70
Commercial Two-Day 95.10
Commercial Three-Day + 95.00

Package Services
Parcels 90.00

Periodicals
Letters and Flats 91.00

Standard Mail
Origination Entry 90.00
Destination Entry 90.00
DDU Entry (Weekly) 90.00



Periodicals Focus Group Agenda Topics

Steve Dearing (Presenter)
Review recent service score declines
Update on PBC usage and percentage of Periodicals qualifying for 
measurement
Update on bundle visibility scanning data and estimated timeframe of carrier 
bundle scanning and geocode scanning
Update on the IMB Planning Tool web site
Update on last mile impact levels

Jim Wilson(Discussion)
ACS updates on ID Statement change impact 
FS scan threshold levels
Single Source ACS

Action Item Review
Open Discussion
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Periodicals 
PARS update from Mike Amato and Jim Wilson

APO/FPO and ACS around forwarding at closed military units

Visibility Dashboard 

Permit indicia in relationship to PARS

Action Items from 
Prior MTAC Meeting
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DEMO
IMb Planning Tool
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By Entry 
Discount

By Facility                              By Mail Class                              By Shape                              By Svc 
Standard         

6 Days to 
99% 

Delivered

Days to 99% Delivered

% On- 
Time

Median 
Hours

Imb Planning tool
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IMb Planning Tool

https://ribbs.usps.gov/imb_planning_tool

Available to Mailers through RIBBS

https://ribbs.usps.gov/imb_planning_tool


Drill Down Capabilities

By Entry 
Discount

By Facility                              By Mail Class                              By Shape                              By Svc 
Standard          



DSCF Standard Letters
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6 Days to 99% 
Delivered

Days to 99% Delivered

*Rolling 12 Weeks of Data through 10/27



DSCF Standard Letters

Rolling 5-Day Service Variance*

*Rolling 5-Day’s of Data  11/6 – 11/10



DSCF Standard Letters

% On-Time

12

Median Hours

Service Performance and Median Hours Trend*

*Rolling 12 Weeks of Data through 10/27
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