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1 Appendix 4:  Domestic Mail Manual Changes

An instance where the DMM needs to be more explicit:
2 201 Physical Standards

1.0 Physical Standards for Machinable Letters and Cards 

2.0 Physical Standards for Nonmachinable Letters 

3.0 Physical Standards for Machinable and Automation Letters and Cards 

2.1 1.0 Physical Standards for Machinable Letters and Cards 

2.1.1 1.1 Physical Standards for Machinable Letters 

2.1.1.1 1.1.1 Dimensional Standards for Letters 

Machinable letter-size mail is: 

a. Not less than 5 inches long, 3-1/2 inches high, and 0.007-inch thick. 

Nowhere in the Machinable letter section does it refer to 101.1.2.  It is easy to see why someone would not know to look there – for example, if the piece is over 4-1/4” x 6” and only .007” thick.


Enveloped letter mail may weigh between 3.3 and 3.5 ounces TO BE MAILED AT AUTOMATION PRICES.   It MUST be barcoded in the address block.  If it is in a window the window must be covered.

How can this be more easily explained in the DMM?

Consider a decision tree in a QSG. 



Example of one type of chart that would be more clear.

	Type Size
	2 pt
	Space between address lines

	
	4 pt 
	Minimum point size for permit imprint

	
	8 pt
	Minimum point size for Ancillary Service Endorsements, except for ACS

	
	8 pt
	Minimum size for address fonts

	
	3/16" 
	Minimum size for BRM Legend

	
	10 to 12 pt
	Minimum point size for Ancillary Service Endorsements for any ACS

	
	10 to 12 pt
	Ideal point size for address fonts

	
	18 pt
	Maximum size for address fonts




 Re-organize the DMM to eliminate duplicate information.  There could be a section on Processing Category – after all a letter has the same dimensions regardless of class of mail.

Add new information that is in chart format – and is easy to read.  Example of a chart for the different type sizes.
	Type Size
	2 pt
	Space between address lines

	
	4 pt 
	Minimum point size for permit imprint

	
	8 pt
	Minimum point size for Ancillary Service Endorsements

	
	8 pt UC
	Minimum size for address fonts

	
	3/16” 
	Minimum size for BRM Legend

	
	10 to 12 pt
	Minimum point size for Ancillary Service Endorsements for any ACS

	
	10 to 12 pt
	Ideal point size for address fonts

	
	18 pt
	Maximum size for address fonts




· Add all information that was approved as a CSR.

· Add all information that is part of other publications that are also covered somewhat in the DMM.  This does not mean to put ALL the information from the other pubs in the DMM, just that there should be nothing new or different in the pubs.

· Add more charts and pictures.  Make the exhibits show more of the options (like not having the periods in “U.S. Postage Paid”)

· Add User scenarios – for example, if someone is considering ACS they need to review 507 to understand the treatment of UAA and the costs, then the section on ACS, etc.

· Don’t put anything in the rate charts that is not in the DMM – such as how the pricing is done for Full-Service ACS.  The exact rate does not have to be put in (updating would be a nightmare) but the price group and rules should be.



The DMM does not define the position of a return address in relation to the delivery address.  It does not say that the Return address needs to be to the upper right of the delivery address, as compared to above, above and to the right, in-line with it, below the delivery address, etc.

If the equipment makes decisions based on location (scanning to determine that the address below the postage area is the Delivery address, etc.), then this needs to be clearly defined.


Update the DMM to reflect CSR updates (when applicable).  Even though there is a link to the applicable DMM section, once you’re in a CSR, there should be a link in that section to go back to the CSR.  Three examples of Customer Support Rulings recommended to include a hot-link in the DMM:  PS-124, PS-275, and PS-332 – there are many others - these are only intended to provide examples.  
The examples submitted to Mailing Standards included screenshots of the actual DMM text and explained why the hot-link to the CSR would be helpful in each of these cases.  



Consider color coding for recommendations vs. requirements.  

Consider publishing a DMM Advisory with a reminder about CSR availability.

