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Resolution Statement:

The purpose of workgroup 116 was to explore address quality beyond the foundational elements of ensuring a complete, correct, and current address. The workgroup was asked to focus on ways the industry and the USPS could meet mail recipients preferences to make mail the best possible product from both sender’s and receiver’s perspectives.

The members of workgroup 116 met numerous times via teleconference and face-to-face meetings to discuss the benefits of great addressing. Representatives from the list brokerage industry, mailers, printers, software companies, and the USPS were active participants in this workgroup. Many of the participants were also previously involved in prior address quality workgroups such as 88 (Barriers to Address Quality), 97 (Address Quality Methodologies), and 104 (List Certification).

The overall conclusion of WG 116, confirms the vital role that mail continues to play in the American society.  Our recommendations to the USPS and the mailing industry can be summarized as follows.

1. The USPS and the industry should collaboratively work to update the National Deliverability Index (NDI) report and encourage its use as a proactive tool to gauge the quality of a list prior to rental. This workgroup also recommends the USPS continue to work toward the implementation of a List Certification program as outlined in MTAC workgroup 104.

2. The USPS should continue to educate and expand awareness of address quality methodologies. Education should continue to be done via Postal Customer Councils, National Postal Forum, and other similar venues.

3. The mailing industry and the USPS should collaboratively work toward educating the public on the value of mail. Information, such as this report, should be made available in a public forum such as RIBBS.

4. The industry should continue to invest in address quality methodologies, best practices, and technology to ensure that addresses are complete, correct, and current. Care should also continue to be taken to ensure the direct mail piece is appropriate for the intended recipient by using industry provided lists to improved targeted marketing efforts or to suppress names and addresses from recipients that chose not to receive certain types of mail pieces.

The co-chairs and members of workgroup 116 believe we have met the desired results for this workgroup with our report and recommendations for both the USPS and the mailing industry. We have agreed to conclude this workgroup and urge the USPS and the mailing industry to carefully review the report and implement its recommendations.

