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Presenter�
Presentation Notes�
Today, I will present an overview of the price changes for our Mailing Services products.

Mailing Services refers to our market dominant products
Price change is dependent on the Consumer Price Index (CPI)

Next, we will take a look at the specific changes related to each product category – First-Class Mail, Standard Mail. Periodicals, Package Services and Extra Services.  

And finally, I will discuss resources we have in place to ensure that you have the most up-to-date information about our new prices.
�
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First-Class Mail

Product % Change
Single-piece Letters & Cards 2.5

Flats 1.6

Parcels 10.9

Presort Letters & Cards 1.6

First-Class Mail International
(includes letters, cards, flats, and extra services)

4.7

2.1% overall increase
44-cent stamp price increases to $0.45

First change since May 2009

Mailing Services
 

Price Change

Presenter�
Presentation Notes�

The First-Class Mail one-ounce stamp price will increase by a penny to 45 cents. It’s important to note that this price has not changed since May 2009. 

Earlier this year we announced that all new commemorative one-ounce, First-Class Mail stamps will be Forever Stamps. Occasionally we issue a commemorative stamp to cover postage for other types of mailing. If that occurs, those stamps will bear the proper denomination.� 
Forever Stamps can be used no matter how prices may change in the future—these stamps can always be used to mail a domestic one-ounce First-Class Mail letter without additional postage.

On this slide, I also have listed the percentage change for each First-Class Mail product category. �
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First-Class Mail Single-Piece

Letters
Additional ounce stays at $0.20
International letters & postcards to Canada and Mexico increase by 5 
cents to $0.85; rest of world increases by 7 cents to $1.05

Postcards
Postcards increase by 3 cents to $0.32

Flats
One-ounce price increases by 2 cents to $0.90

Parcels
Higher than average to improve cost coverage (Retail)

Mailing Services
 

Price Change

Presenter�
Presentation Notes�
Let’s take a closer look at single-piece First-Class Mail. 
The additional ounce price will stay at 20 cents.
For First-Class Mail International, the price for one-ounce letters and postcards mailed to Canada and Mexico increases to 85 cents.
The price for letters and postcards mailed to the rest of the world increases to $1.05.

The domestic postcard price will increase by three cents to 32 cents. 
The one-ounce price for First-Class Mail flats increases to 90 cents.
Retail parcels will experience a higher than average increase. This change is designed to help improve cost coverage.�
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First-Class Mail Presort

Letters
Most 1-ounce prices increase by 0.6 cents to 1.4 cents
New! Automation and presorted letters up to 2 ounces charged the 1-

ounce price
New! Same price for AADC and 3 Digit 

Parcels
Commercial parcels now part of Shipping Services

Mailing Services
 

Price Change

Presenter�
Presentation Notes�
Moving on to First-Class Mail presort, most one-ounce letter price increases fall within the 0.6 cents to 1.4 cents range.  

The big news for First-Class Mail Automation and Presort letters is that they will be charged the same price up to 2 ounces.  This is called a blended price.  Mailers can get more value for customers by adding more information into the mail piece for the same price. 

This incentive encourages volume retention.

We also adjusted prices so that  the AADC and 3-digit First-Class Mail Presort letter prices are the same. This means that customers get the same price regardless of which sort they use. This gives mailers more options—and no software changes are required! 

Commercial First-Class Mail parcels will now be part of Shipping Services.  We also plan to change prices for our Shipping Services on January 22, 2012.

�
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Standard Mail

Product % Change

Letters 1.9

Flats 2.2

Carrier Route Letters, Flats, and Parcels 2.4

High Density / Saturation Letters 2.3

High Density / Saturation Flats and Parcels 2.9

2.1% overall increase

}Catalogs

Mailing Services
 

Price Change

Presenter�
Presentation Notes�
This slide shows the changes by percentage for Standard Mail. 

�
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Standard Mail

Detached Address Labels (DALs) 
Price increases to 3 cents with flats
No charge when used with parcels

New! Fulfillment parcels moved to Shipping Services list (not including 
Nonprofit Standard Mail)

Will be part of Shipping Services price change

Mailing Services
 

Price Change

Presenter�
Presentation Notes�
In Standard Mail, Detached Address Labels will increase to 3 cents.

DAL mail pieces are costly to handle and this change will help reduce the number of unprofitable DALs.  

Just as we are doing with Commercial First-Class Mail parcels, Standard Mail fulfillment parcels (not including Nonprofit Standard Mail), will be moved to Shipping Services. These prices will change along with other Shipping Services prices also planned for implementation on January 22, 2012.�
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Simplified Address Mail

Simplified Address Mail for letters, flats and parcels
–

 
Only available for saturation enhanced carrier route 
mail

–
 

Added lines for every section with carrier route 
Simplified Addressing (Part C, Part F, Part H) 

•

 

Added lines are the same for both non-profit and regular 
prices

Mailing Services
 

Price Change

Presenter�
Presentation Notes�
Saturation = Meet the density requirement of at least 90% or more of the active residential addresses or 75% or more of the total number of active possible delivery addresses on each carrier route receiving this mail. 
�
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2.1 % overall increase
New! Mixed ADC pallet prices
Encourage efficiency

Above average increase for Origin Pallets
Maintain 9.8-cent differential between 5D – CR

Periodicals

Product % Change

Outside County 2.1

Inside County 2.1

Mailing Services
 

Price Change

Presenter�
Presentation Notes�
Now, let’s take a look at Periodicals.
With this price change, we are introducing Mixed ADC pallet prices for Periodicals. This addition is something that mailers have requested and aligns with efforts to optimize our operations network.    
We are encouraging customers to enter mail closer to the destination, which avoids postal transportation costs that are incorporated in price development. 
To that point, Origin pallet prices will increase at an above average level. 
With this price change, we also will keep the spread between the 5-digit automation and Basic Carrier Route pieces at its current 9.8 cent level. 
.�
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Package Services

Product % Change

Single-piece Parcel Post 2.5

BPM Flats 0.5

BPM Parcels 1.9
Media Mail/Library Mail 2.6

2.1% overall increase
New! 3-cent barcode discount discontinued
New! Free local forwarding is discontinued

Mailing Services
 

Price Change

Presenter�
Presentation Notes�
In January, the Package Services 3-cent barcode discount will no longer be offered and free local forwarding of Package Services will be discontinued.�
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Extra Services

Product % Change

PO Boxes 2.4

Certified Mail 3.5 

Return Receipt 2.1

Registered Mail 1.4

Insurance 2.6

0.7 % overall decrease

• New!

 

3-month rental option for PO Boxes
• New!

 

Waived permit fees for Full Service IMb mailers

Mailing Services
 

Price Change

Presenter�
Presentation Notes�
On this slide, I’ve listed a few examples of price changes for Extra Services. 
A new offering being introduced in January allows customers to rent PO Boxes online or at retail for a 3-month period with auto-renewal on a credit card, as opposed to the current 6-month minimum rental period. (Caller services are excluded.)

Another offering is waived permit fees for mailers using the Full Service Intelligent Mail Barcode option.

Waived permit fees applies ONLY in qualifying mailings


�
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New Product for eVS and NSA

The Postal Service will be adding a new product, Flat Rate Box, for 
Express Mail, Commercial Base, Commercial Plus and Negotiated 
Service Agreement (NSA).  If pertaining to PostalOne!, only available 
through eVS.

–

 

The maximum weight limits are 70 lbs for Domestic and Box Dimensions 
are 11 1/8 L x 8 5/8 W x 5 3/4 H and 13 ¾

 

L x 11 7/8  W x 3 3/8 H. 
Introduction of new product, Priority Mail Regional Rate Box C

–

 

The maximum acceptable Weight for Regional Rate Box C will be 25

 
pounds. 

Commercial Base First-Class Package Service can now be opened to 
validate content standards.
First-Class Package Service Commercial Plus parcels are sealed 
against inspection.

Mailing Services
 

Price Change

Presenter�
Presentation Notes�
We’re introducing new products for eVS and Negotiated Service Agreement (NSA) customers.

These include a new Flat Rate Box for Express Mail and Priority Mail Regional Rate Box C.

As an FYI…Commercial Base First-Class Package Service can now be opened for inspection to ensure the contents are eligible for the price and class of mail.  However, Commercial Plus First-Class parcels are SEALED against inspection just like all other First-Class Mail.�
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First-Class Mail Statement (3600-FCM)

The First-Class Mail statement (3600-FCM) will now have sections for 
First-Class Package Service which include Presorted Parcels—
Commercial Base and Commercial Plus—Parcels) and a new line for 
Single-Piece First-Class Parcels that do not meet content standards 
(D). 

–

 

Functionality is also applicable to Mail.dat, Mail.XML and Contract 
Modules in Program Reg

User selects “Parcels”

 

as processing category
Part C will be displayed:  Line C1 to C11

User selects “Parcels”

 

as processing category
Part C will be displayed:  Line C7 –

 

C11 new 
lines

Mailing Services
 

Price Change

Presenter�
Presentation Notes�

Currently have rate box A& B, C allows them to have up to 25 lbs

Commercial Base has content restrictions, Commercial Plus does not have content restrictions.

SRS 637
Business Lead: Audrey Meloni
Audience: Both
SRS Writer: Audrey Meloni, Susan Liao
Susan Liao
CAT Tester:�
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PostalOne! Price Change –
 

January 2012

There will be a new price for First-Class Mail letters (1-2 
ounces) so there will no longer be a need for the Reply Rides 
Free section. This change will require the elimination of Reply 
Rides Free lines. 
–

 

New sections: Part I for 3602N (Non-Profit) form machinable

 parcels (parcels over 3.3 ounces but less than 16 ounces) 
and Part J for Irregular Parcels (parcels 3.3 ounces or less, 
parcels over 3.3 ounces but less than 16 ounces)

–

 

Naming convention of Not Flat Machinables

 

is changing to 
Standard Mail Marketing Parcels

–

 

Flats & Parcels
•

 

Previously only one detached address label, now have added 
detached marketing label

Mailing Services
 

Price Change

Presenter�
Presentation Notes�
Regular Rate and Irregular Parcels (what were standard mail prior to January) are now on 3605 under parcel select lightweight.



�
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Revisions to Form 3605

The former Standard Mail Regular priced Machinable and 
Irregular Parcels will exist as a lightweight parcel offering under 
Parcel Select called Parcel Select Lightweight parcels (3605)

This will be priced as ounce based – 4 ounces up to 16 ounces (but 
not including 16 ounces) is for Parcel Select Lightweight 
Machinable. 
This will be priced as 1 ounce up to 16 ounces for Irregular Parcels 
(not including 16 ounces)
Changes are included in 3605 Part G
This product will receive the same service as Standard Mail 
Parcels, and this extends to the treatment of undeliverable as 
addressed (UAA) pieces.
For example, a UAA Parcel Select Lightweight piece without an 
endorsement will be disposed, and one that must be returned to 
sender will be handled and assessed postage just like a Standard
Mail Parcel (see DMM 507.1.5 for more details).

Mailing Services
 

Price Change
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Revisions to Form 3605 (Cont’d)

New process categories have been added:
Irregular parcels, parcels/machinable
3605 will have incentive/discount claims drop 
down and type of fee dropdown (if selected, will 
appear in Postal Wizard)
Part A1-A54 of 3605 is now just for Bound Printed 
Matter Flats
A54 contains new detached Marketing label
A58-A90 is for Bound Printed Matter Parcels
Library Mail and Media Mail under Part C no 
longer have a distinction between barcoded and 
non-barcoded

All are now required to be barcoded

Mailing Services
 

Price Change
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Parcel Select Non-Presort (Part D) 
–

 

Added a postage line for Oversize, took out distinction for 
barcoding

Parcel select ONDC presort (Part F)
–

 

Removed non-barcoded

 

lines

Parcel Post changed from Part G to Part K
Parcel Select Regional Ground (Part H & I – NSA 
pricing) zone 4-8 ONDC lines were removed

Revisions to Form 3605 (Cont’d)

Mailing Services
 

Price Change
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All Postage Statements
–

 
Part S heading has changed from Extra Services to 
Extra Services and Fees

•

 

This is a general change to all postage statements 
except 3541

Revisions to Postage Statements

Mailing Services
 

Price Change

Presenter�
Presentation Notes�

�
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PostalOne! Price Change –
 

January 2012

Per mailer request, USPS implemented a print option on the 
balances and fees screen of the Postal Wizard/Mailer View 
–

 

Mailers are able to print this screen without being hindered 
by the blue toolbar.

New print option on the Mailing Summary Report
–

 

Mailers are able to print this screen without being hindered 
by the blue toolbar.

USPS has identified a consumer need to introduce Day Certain 
Delivery service for First-Class Package Service and all Priority 
Mail. 
–

 

Customer with an agreement with USPS (NSAs

 

only) will 
drop mail at origin locations with a label affixed on each 
package which specifies the Day Certain Delivery date.  
•

 

This will add an extra service line to the 3600 FCM and 
the 3600 PM

Mailing Services
 

Price Change
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Mailers will no longer be able to mail Priority Mail 
International (PMI) and Express Mail International 
(EMI) through the BMEUs at retail prices unless they 
are transmitting customs data which is under Part E 
(Priority Mail International) and Part F (Express Mail 
International)
Small Flat Rate Box cannot be mailed at Retail 
because customs and 11B forms will not fit on the 
box
Flat Rate Box added to Part F (Express Mail 
International)

PostalOne! Price Change –
 

January 2012 -
 International

Mailing Services
 

Price Change
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PostalOne! Price Change –
 

January 2012 -
 International

New “Subtotal Postage”, 
“Discount Total”, and 
“Fee Total”

 

columns

Subtotal Postage, Discount Total, and Fee Total columns are added for all 
sections, excluding extra services, on Review page for all Parts

Mailing Services
 

Price Change
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Effective
January 22, 2012

Effective
January 22, 2012

Shipping Services
Price Change

•4.6% overall average increase
•Drive profitability 
•Meet customer needs and increase 
business
•Postal Service still the best value in 
shipping

Shipping Services Price Change

Presenter�
Presentation Notes�

Effective January 22, 2012, the Postal Service is implementing a price change for products in the competitive category, including changes to Domestic and International Shipping Services.
On average, the overall price increase for Shipping Services is 4.6 percent.

Price changes for many of our products are designed to improve profitability … a goal that any business should have.

In addition to price changes, we also are introducing new products and services that allow us to respond to the needs of customers and grow our business. And when our business grows, the entire mailing industry benefits.

I will talk more about these innovations in a moment.

We are adjusting our shipping services prices annually in January, which coincides with the shipping industry price changes. 

This strategy provides customers with a distinct picture of the competitive, affordable shipping products offered by the Postal Service ... and it proves, once again, that the Postal Service is the best value in shipping.



�
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Shipping Services Price Change

Shipping Services

Shipping Services refers to our competitive products 
–

 

Express Mail
–

 

Priority Mail
–

 

Global Express Guaranteed (GXG)
–

 

Express Mail International
–

 

Priority Mail International
–

 

International Priority Airmail (IPA)
–

 

International Surface Air Lift (ISAL)
–

 

M-Bags
–

 

First-Class Package Service
–

 

Parcel Select
–

 

Parcel Return Service
–

 

Extra Services
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Machinability
 

Updates

Maximum acceptable dimensions and weight for 
machinable parcels now:
–

 
Length: 27 inches

–
 

Width: 17 inches
–

 
Height: 17 inches

–
 

Weight:
•

 

35 pounds for Parcel Select and Parcel Return Services
•

 

25 pounds for all other machinable

 

parcels
•

 

Maximum weight for machinable

 

parcels of books or 
printed matter is 25 pounds regardless of mail class

If any of the above dimension limits are exceeded, 
the package is nonmachinable, with associated 
postage and/or fees

Shipping Services Price Change

Presenter�
Presentation Notes�

Current maximum dimensions for machinability:
34 inches x 17 inches x 17 inches 
35 pounds.

�
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Shipping Services Innovations
New! Express Mail Flat Rate Box 
New! Priority Mail Regional Rate Box size C*
New! Expanded options for Priority Mail Open and 
Distribute
New! First-Class Package Service
New! Parcel Select Lightweight 
New! P.O. Box payment option

* Domestic Use Only

Shipping Services Price Change

Presenter�
Presentation Notes�

We are adding even more convenience and value to our Shipping Services portfolio by introducing new offerings.

First, there will be an Express Mail Flat Rate Box available in January for domestic and international shipping. The box will be offered in two options that have the same cubic measurement.

We also are introducing a new domestic Priority Mail product – the Regional Rate Box size C.

Priority Mail Open and Distribute also will have expanded options in January.

First-Class Package Service replaced First-Class Mail commercial parcels in October…and Parcel Select will have a new Lightweight product. 

With this price change, Post Office Boxes moved to the competitive price list (as well as those covered under the Mailing Services price change) will have an additional rental option.

Later in the presentation I’ll discuss all of these new products in detail.

For now, let’s move on to the changes for each category of Shipping Services products.�
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Domestic Shipping Services

Product Overall Average 
Increase

Express Mail 3.4%

Priority Mail 3.1%

Parcel Select 8.5%

Parcel Return Service 4.6%

Shipping Services Price Change

Presenter�
Presentation Notes�
I will start with the domestic Shipping Services products.

As you see on this slide, I’ve listed the overall average increase for each product category.

�
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Express Mail ─
 

Retail Prices

1/2 pound price $12.95 (30¢ decrease)

Flat Rate Envelope $18.95
New! Flat Rate Box $39.95

Average Retail Increase ─
 

4.4%

Shipping Services Price Change

Presenter�
Presentation Notes�
On average, Express Mail retail prices will increase by 4.4%

Retail prices start at $12.95 for ½ pound, which is 30 cents lower than the current starting price.  

The Flat Rate Envelope price ─ including the Legal Flat Rate Envelope ─ increases to $18.95.

The new Express Mail Flat Rate Box will be priced at $39.95.  There’s a 70-pound weight limit for domestic Express Mail Flat Rate Boxes. The boxes are available at many retail Post Office locations and online at USPS.com. 

As I mentioned before, this new product will have two box options with the same cubic measurement.



�
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Express Mail ─
 

Commercial Base Prices
Prices decrease on average by 3.9% 
Flat Rate Envelope price ─ $17.75
New! Flat Rate Box ─ $39.95
Approved payment method required

Express Mail –
 

Commercial Plus Prices
No overall increase, but prices vary
Flat Rate Envelope price ─ $12.72
New! Flat Rate Box ─ $39.95
Approved payment method required

Shipping Services Price Change

Presenter�
Presentation Notes�
Express Mail commercial base prices will actually decrease by 3.9% in January.

The commercial base Flat Rate Envelope price will increase to $17.75. This price also applies to the Legal Flat Rate Envelope.

The Express Mail Flat Rate Box also is available to commercial base customers at a price of $39.95.

Express Mail commercial base prices are available when postage is paid:
through Click-N-Ship
and, by registered end-users of PC Postage products … PC Postage users must also use a qualifying shipping label.

Commercial base prices are also available:
when using an Express Mail Corporate Account (EMCA)
and, when the postage is paid using Information-Based Indicia, or IBI, postage meters.  
	Customers must print the IBI with the appropriate price marking ("Commercial Base Price," "Commercial Base Pricing," or "ComBasPrice") and electronically transmit transactional data to the Postal Service.

Express Mail Commercial Plus prices will not increase in January, but the prices will vary, with some going up and some going down.  This product remains an attractive offer for large volume shippers.

The commercial plus Flat Rate Envelope price remains $12.72. The new Express Mail Flat Rate Box is also available to commercial plus customers at a price of $39.95.

To qualify for commercial plus prices, customers must meet the postage payment requirements I explained on the previous slide for commercial base pricing.  Volume thresholds also apply. 

Permit Imprint also qualifies as a commercial base payment method. 
�
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Priority Mail ─
 

Retail Prices

Flat Rate Envelopes
–

 

Regular

 

$  5.15
–

 

Padded and Legal

 

$  5.30
Small Flat Rate Box  $  5.35
Medium Flat Rate Box $11.35
Large Flat Rate Box                   $15.45
Large Flat Rate Box APO/FPO/DPO $13.45

Average Retail Increase ─
 

3.2%

Shipping Services Price Change

Presenter�
Presentation Notes�
Let’s move on to Priority Mail.

Priority Mail retail prices will increase on average by 3.2%

Priority Mail flat-rate prices remain affordable:

Currently, the prices for all Priority Mail Flat Rate Envelopes are the same. 	

Retail price for the Regular Flat Rate Envelope, Small Flat Rate Envelope, Window Flat Rate Envelope, and the Gift Card Flat Rate Envelope now increases to $5.15
While the Legal Rate Envelope and Padded Flat Rate Envelope price increases to $5.30.

This slide also shows the Flat Rate Box prices

One item of note here is that the $2.00 savings for the large Flat Rate Box APO/FPO/DPO remains in place. �
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Priority Mail Board Game Large Flat Rate Box 

PM Board Game Large FRB
–

 
Can be used for sending to APO/FPO/DPO addresses

–
 

Pricing is the same as the PM Large Flat Rate Box
•

 

Customer pays the lower price for the Board Game Box 
like they do for the Large FRB when shipping to 
APO/FPO/DPO addresses  

–
 

There is not a specific PM Board Game Box for the 
military like the PM Large FRB

Shipping Services Price Change
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Priority Mail ─
 

Commercial Base Prices

Average 6.8% lower than Retail prices

Approved payment method required

Flat Rate Envelope* $4.90
Legal and Padded Flat Rate Envelopes $5.10
Flat Rate Box prices start at: $5.15

* Includes Regular Flat Rate Envelope, Small Flat Rate Envelope,

 Window Flat Rate Envelope and Gift Card Flat Rate Envelope

Shipping Services Price Change

Presenter�
Presentation Notes�

Priority Mail commercial base prices are, on average, 6.8% lower than retail prices.

Priority Mail Flat Rate Envelopes will be priced at $4.90…
You should note that this price only includes the Regular Flat Rate Envelope, Small Flat Rate Envelope, Window Flat Rate Envelope and the Gift Card Flat Rate Envelope.

The Priority Mail Legal and Padded Flat Rate Envelopes will be priced at $5.10.  

For Priority Mail, Commercial base pricing is available:
When postage is paid through Click-N-Ship
To registered end-users of PC Postage products using a qualifying 
	shipping label
To Information Based Indicia (IBI) postage meter users
And, to shippers who use a permit imprint�
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Priority Mail ─
 

Commercial Base Prices

Regional Rate Box
–

 

Approved payment methods required
–

 

Price based on box and zone
Regional Rate Box A

15-pound maximum, starts at $5.04
Regional Rate Box B

20-pound maximum, starts at $5.90
New! Regional Rate Box C

25-pound maximum, starts at $14.44
–

 

New!

 

$0.75 additional when deposited at Retail 
–

 

Commercial plus mailers also qualify

Shipping Services Price Change

Presenter�
Presentation Notes�
Priority Mail Regional Rate Boxes are available for Priority Mail commercial parcels and Merchandise Return Service (MRS) parcels returned at Priority Mail Prices. Mailers must use the USPS-produced Regional Rate Boxes to qualify for Regional Rate prices.

We are introducing a new affordable option for Priority Mail commercial base customers shipping small and dense packages – the Regional Rate Box C.

Approved payment methods are required for commercial base pricing for the Priority Mail Regional Rate Box, and prices are based on the box that is used and the destination zone. 

There will now be three options for customers – 
Box A has a 15-pound maximum weight limit and starts at $5.04. 
Box B has a 20-pound maximum weight limit and starts at $5.90.
Box C has a 25-pound maximum weight limit and starts at $14.44.  

One other notable change is that when Regional Rate Boxes are deposited at retail Post Office locations, the price is an additional 75-cents higher than the commercial base price.

Priority Mail commercial plus customers also can use the Regional Rate Box.

�
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Priority Mail ─
 

Commercial Plus Prices
Average 12.5% below Retail prices

–

 

Prices start at $4.39
Account volume thresholds apply
Approved payment methods required
Regional Rate Box also available

–

 

Annual account volume thresholds do not apply
–

 

Postage paid at commercial base prices

Shipping Services Price Change

Presenter�
Presentation Notes�
Priority Mail Commercial Plus prices, on average, are 12.5% lower than the retail prices … and prices start at $4.39. Here again, we are offering great value for large-volume shippers. 

The total account volume threshold for Priority Mail letters, flats and/or parcels is 75,000 pieces in the previous calendar year.

For mailers who send only Priority Mail letters and/or flats, commercial plus prices are available if their account volume exceeds 5,000 letter-size and flat-size pieces in the previous calendar year. 

Flat Rate Envelopes (with the exception of Padded Flat Rate Envelopes) qualify to meet the cumulative account volume.

As mentioned before, the Priority Mail Regional Rate Box also is available to commercial plus customers.  The annual account volume thresholds do not apply, however, the product is charged commercial base prices.
�
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Priority Mail ─
 

Commercial Plus Cubic Prices
Price based on cubic measurement and zone
–

 

Five price tiers starting at $4.39

Approved payment method required
–

 

Permit imprint (with requirements) or PC Postage 

New! Cubic soft pack measurement
New! Threshold lowered from 250,000 to 150,000

Shipping Services Price Change

Presenter�
Presentation Notes�
What is the “cube?”
The cube is a term for the cubic volume of the package. Calculating this figure correctly is one of the most important parts of the qualification process. 

Priority Mail commercial plus cubic pricing will start at $4.39 in January, and customers must use approved payment methods. 

Good news for this product is that a simplified cubic measurement for soft packaging will now be available.

Also, the account volume threshold is being lowered from 250,000 pieces in the previous calendar year to 150,000 pieces. This change should make cubic pricing more accessible to a larger group of customers 

�
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Priority Mail ─
 

Open and Distribute
Half tray box
Full tray box
Extended managed mail (EMM) tray box
New! Flat tub tray box
New! Commercial Plus Price based on tray box used and 
zone

Shipping Services Price Change

Presenter�
Presentation Notes�
Priority Mail Open and Distribute (PMOD) provides alternatives for mailers who want to expedite mailings of other classes of mail to destination postal facilities, and also provides a means of eligibility for destination entry prices for the applicable classes and shapes of mail.
In addition to the current PMOD tray box options:
half tray box, 
full tray box, 
extended managed mail (EMM) tray box,
the Postal Service introduces a new flat tub tray box beginning in January. 

Standards will change in January to state that tray boxes for PMOD will only be available to commercial plus customers.
PMOD tray box pricing is based on the tray box and zone.�
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First-Class Package Service (new as of Oct 2011)

Formerly First-Class Mail commercial parcels
–

 

Majority of volume in the 1-

 

to 5-ounce weight range

Overall average increase is 3.7%
Commercial base and commercial plus pricing
Hold For Pickup is available

Shipping Services Price Change

Presenter�
Presentation Notes�
First-Class Package Service replaces First-Class Mail commercial parcels that were a part of the Mailing Services price list. 

The majority of the volume for this competitive product is made up of parcels that fall in the 1- to 5-ounce weight range. 

The average overall increase is 3.7%.

Commercial base and commercial plus pricing is available, and Hold For Pickup service also can be added.

Commercial base pricing available on 1 to 13 ounce pieces with postage paid via PC Postage, IBI Meter or Permit Imprint; Commercial plus pricing is available to permit imprint customers

�
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Parcel Select

Overall Average Increase
8.5%

Destination Entry Average Increase
DDU
DSCF
DNDC

7.6%
7.8%
6.8%

Nondestination

 

Entry Average Increase

Regional Ground
Parcel Select Nonpresort*
ONDC Presort
NDC Presort

No Change
0.8% 
1.5%
0.9%

*Formerly Barcoded

 

Nonpresort

Shipping Services Price Change

Presenter�
Presentation Notes�
On average, Parcel Select increases by 8.5%.

The average increases by product you see on this slide are designed to align our prices more closely with our competitors’ and to ensure profitability for Parcel Select.

You should note that prices for Regional Ground, a product added in April 2011, will not change.  We also are eliminating Regional Ground pricing for parcels traveling longer distances (zones 4 – 8).

Another change to keep in mind on this slide is that the current barcoded nonpresorted Parcel Select category will be renamed Parcel Select Nonpresort. 

This change is a result of the impending requirement for parcels claiming presort or destination entry pricing to bear an Intelligent Mail package barcode (IMpb), a unique tracking, or extra services barcode.�
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Parcel Select
New! Parcel Select Lightweight

–

 

Formerly Standard Mail Commercial Parcels
Weighs less than one pound
Used for fulfillment
Excludes Nonprofit parcels

–

 

Prices are ounce-based and vary by presort and destination entry
Machinable and irregular pricing options

–

 

Increases 8.9%

Shipping Services Price Change

Presenter�
Presentation Notes�
We are introducing a new Parcel Select category ─ Parcel Select Lightweight ─ that replaces Standard Mail Commercial Parcels that are a part of the Mailing Services products list.

These parcels weigh less than a pound and are used for fulfillment. The move to the competitive products list and renaming of the product excludes Standard Mail Nonprofit parcels.

Parcel Select Lightweight pricing is based on weight and where the parcel is entered for mailing: DDU, DSCF, DNDC. There are machinable and irregular price categories.

In January, this product increases by 8.9%. 

This increase should satisfy the PRC’s requirement that the move to the competitive products list must include an increase large enough to ensure full cost coverage. 
 



�
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Other Competitive Offerings

New! Package Intercept
–

 
$10.95 fee plus postage

–
 

Available at Retail only, using Form 1509
–

 
Express Mail, Priority Mail, First-Class Mail, First-Class 
Package Service, Parcel Select, or Package Services 

–
 

Not available for international or APO/FPO/DPO 
addresses or destinations requiring customs label 

Shipping Services Price Change

Presenter�
Presentation Notes�
Package Intercept service is a new domestic offering that can be used to intercept Express Mail, Priority Mail, First-Class Mail, First-Class Package Service, Parcel Select or Packages Services pieces. It’s not available for international or APO/FPO/DPO addresses or destinations requiring a custom label.

It replaces the current recall of mail service. Customers initiate the process by paying a per-piece $10.95 fee. The Postal Service does not guarantee the interception of a mailpiece. 

In addition to a $10.95 fee, redirected packages are charged postage to the new destination, if applicable, and will be collected as postage due. 

There are more details on the next slide�
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Other Competitive Offerings

New! Package Intercept
–

 
Three phase implementation:

•

 

Phase 1, 1/22/2012 -

 

Submit Form 1509 at PO of 
mailing; only option redirect to sender

•

 

Phase 2, 4/2012 –

 

Online application for commercial 
customers; add redirect to new address or to PO as Hold 
For Pickup

•

 

Phase 3, 6/2012 –

 

Online application for retail customers; 
add redirect to new address or to PO as Hold For Pickup

Shipping Services Price Change

Presenter�
Presentation Notes�
Package Intercept is being implemented in three phases:

In Phase One, effective Jan. 22, 2012, Package Intercept will only be available by submitting Form 1509, Application for Package Intercept, at the Post Office of mailing. Redirect to sender is the only option.

Phase Two, scheduled for April 2012, will introduce an online application for commercial customers. The redirect options for commercial customers will expand to include redirect to a new address or to a Post Office as Hold For Pickup.

Phase Three is scheduled for June 2012 and will introduce an online application for retail customers. The redirect options for retail customers will expand to include redirect to a new address or to a Post Office as Hold For Pickup.�
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Shipping Services Price Change

Other Competitive Offerings

Premium Forwarding Service
–

 
3.0% average overall increase

•

 

Weekly reshipment price increases to $15.25
•

 

Enrollment fee stays at $15.00
–

 
New! Online application

P.O. Boxes
–

 
Additional PO Boxes in retail PO locations moved to 
competitive (Shipping Services) product list  

–
 

New! 3-month payment option

Presenter�
Presentation Notes�
Premium Forwarding Service will increase by 3.4% in January. While the enrollment fee stays at $15.00, the weekly reshipment fee increases to $15.25.

Big news for Premium Forwarding Service is that an online application will be available at www.usps.com/premiumforwarding, and is offered only to residential delivery customers. 

There’s also news for all Post Office Boxes, including those just moved to the Shipping Services product list -- a new 3-month payment option, with auto-renewal on a credit card, will be offered starting January 22. 

�
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Parcel Return Service

Overall Average Increase

4.6%

Average Increase by Category

Return Network Distribution Center (RNDC) No Change

Return Delivery Unit (RDU) 8.9%

New! Return Sectional Center Facility (RSCF) pricing
Aligns pricing with network

Provides more package retrieval flexibility

Shipping Services Price Change

Presenter�
Presentation Notes�

We are expanding Parcel Return Service to align better with our network and to provide customers greater flexibility in retrieving their parcels by adding a new price option … return sectional center facility (RSCF). 

The overall average increase for Parcel Return Service is 4.6%.

On this slide, you also see the average price increase percentage for existing price categories.
�
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International Shipping Services

Global Express Guaranteed (GXG)
Express Mail International
Priority Mail International
International Priority Airmail (IPA)
International Surface Air Lift (ISAL)
Direct Sacks of Printed Matter to One Addressee (M-bags)
International Extra Services

Shipping Services Price Change

Presenter�
Presentation Notes�
Now, let’s take a look at changes for International Shipping Services products.

These products include:
Global Express Guaranteed , or GXG
Express Mail International
Priority Mail International
International Priority Airmail, or IPA
International Surface Air Lift, or ISAL
Direct Sacks of Printed Matter to One Addressee,                       known as M-bags, and
International Extra Services
�
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Global Express Guaranteed (GXG)

Average Overall Increase Commercial Base Price 
6.0% Lower than Retail by up to 10%

New! Commercial plus pricing
Annual revenue commitment required
Prices lower than Retail by up to 17%

New! Legal-size GXG envelope
New! Now available for Global Expedited Package Services 
(GEPS) contracts

Revenue thresholds & rev. increase commitment req’d

Shipping Services Price Change

Presenter�
Presentation Notes�

Global Express Guaranteed, or GXG, is an expedited service provided through an alliance with FedEx Express. The overall average increase on January 22 is 6%.

Instead of a fixed savings for commercial base prices … customers who prepare and pay for shipments via permit imprint, online at USPS.com, or by using authorized PC Postage … will receive varied savings (based on the item’s weight and price group) up to 10% below the retail price. 

We also are adding commercial plus pricing for GXG service for large volume customers.. 

To qualify for commercial plus prices up to 17% below the retail prices, qualifying customers must tender at least $100,000 per year of international expedited products … including any combination of:
GXG, 
Express Mail International, 
or Priority Mail International.

Required postage payment options for commercial plus pricing are permit imprint and registered end-users using an authorized PC Postage vendor.

GXG price tables in the Individual Country Listing of the IMM are being removed, and we will refer customers to the Notice 123, Price List for commercial plus, commercial base or retail GXG service prices.

A new legal-size GXG envelope will provide additional mailing options for customers.

And, shippers who meet revenue thresholds and commit to revenue increases can include GXG service in customized Global Expedited Package Services (GEPS) contracts. �
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Express Mail International

Average Overall Increase Commercial Base Price 

11.6% Lower than Retail by up to 8%

New! Commercial plus pricing
Must tender at least $100,000 per year of international expedited 
products
Prices lower than Retail by up to 15%

New! Flat Rate Box
Two versions, same cubic measurement (1/3 cu.ft.)
20-pound maximum weight
$59.95 to Canada / $74.95 to rest of the world

Shipping Services Price Change

Presenter�
Presentation Notes�

Express Mail International provides reliable, high-speed service to over 190 countries with a date-certain, money-back guarantee to select destinations, and increases an average of 11.6%.

The commercial base price for customers who prepare and pay for shipments via permit imprint, online at USPS.com, or by using authorized PC Postage will be up to 8% below the retail price (based on the item’s weight and price group). 

We also are adding commercial plus prices to Express Mail International service for customers who must tender at least $100,000 per year of international expedited products. Required postage payment options for commercial plus pricing are permit imprint and registered end-users using an authorized PC Postage vendor.  

Customers who qualify for commercial plus pricing will receive a variable discount (based on the item’s weight and price group) of up to 15% below the retail price.

We will remove the Express Mail International price tables in the Individual Country Listing of the IMM and refer mailers to the Notice 123, Price List for commercial plus, commercial base or retail prices.

We also are introducing two versions of a new Express Mail International Flat Rate Box. Both boxes have the same cubic capacity and a maximum weight allowance of 20 pounds. 

Customers pay $59.95 for an Express Mail International Flat Rate Box going to Canada, and $74.95 going to all other countries that accept Express Mail International. 

The 20-pound maximum weight also applies to Express Mail International Flat Rate Envelopes.�
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Priority Mail International

Average Overall Increase Commercial Base Price 

8.7% Lower than Retail by up to 5%

New! Commercial plus pricing
Must tender at least $100K per year of 
international expedited products
Prices lower than Retail by up to 10%

Shipping Services Price Change

Presenter�
Presentation Notes�

Priority Mail International offers economical prices for reliable delivery of documents and merchandise, usually within 6 to 10 business days to many major international destinations. The average price increase for Priority Mail International is 8.7%. 

The commercial base price for customers who prepare and pay for shipments via permit imprint, online at USPS.com, or by using authorized PC Postage will be up to 5% below the retail price. 

To provide additional price options for customers, we also are adding commercial plus prices to Priority Mail International service. 

To qualify for commercial plus pricing, customers must must tender at least $100,000 per year of international expedited products. Required postage payment options for commercial plus pricing are permit imprint and registered end-users using an authorized PC Postage vendor.  

Customers who qualify for Priority Mail International commercial plus pricing will receive a variable discount (based on the item’s weight and price group) of up to 10% below the retail price. 

We will remove the Priority Mail International price tables in the Individual Country Listing of the IMM and refer mailers to the Notice 123, Price List for the applicable commercial plus, commercial base or retail prices.
�
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Other International Mail Changes

Product Average Overall Increase

Airmail M-Bag 3.5%

International Priority Airmail (IPA) 1.0%

International Surface Air Lift (ISAL) 13.7%

International Extra Services
–

 

International Postal Money Orders   
–

 

Express Mail International Insurance
–

 

Priority Mail International Insurance
–

 

Certificate of mailing 
–

 

Registered Mail service 
–

 

Return receipt service 
–

 

Pickup On Demand service

5.0%

Shipping Services Price Change

Presenter�
Presentation Notes�

Airmail M-bags are direct sacks of printed matter sent to a single foreign addressee at a single address.  
The price increase for Airmail M-bags averages 3.5 percent.

IPA service, including IPA M-bags, is a commercial service designed for business mailers for volume mailings of all First-Class Mail International postcards, letters, flats, and small packets weighing up to 4 pounds. 
The price increase for IPA service averages 1.0%.  

ISAL service, including ISAL M-Bags, is a commercial service, which provides expedited dispatch and transportation for mailers of volume mailings of all First-Class Mail International postcards, letters, flats, and small packets weighing up to 4 pounds. The price increase for ISAL service averages 13.7%. 

Depending on destination and mail type, customers can continue to add a variety of extra services. 

Extra Services for our competitive international products, which includes the services I have listed on this slide, will increase an average of 5.0%.�
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Release Scope

January Price Change
Business Customer Gateway
PostalOne!® Updates
Data Exchange Updates
–

 

Mail.dat®

–

 

Mail.XML®

Application Updates
–

 

FAST®

 

System
–

 

eVS®

Resources
Q&A

Release 8.0
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Enterprise Administration Business Customer 
Gateway Enhancements

New functionality for the Business Customer 
Gateway (BCG) to enhance the user experience for 
the small business user
–

 
Streamline requesting access to online services 

–
 

Business Service Administrator (BSA) role 
automatically assigned 

–
 

Certain Gateway services can be selected with 
this small business profile in the same session

Business Customer Gateway

Presenter�
Presentation Notes�


�
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Enterprise Administration Business Customer Gateway Enhancements

Business Customer Gateway

Small Business Profile
From the Request 
Access page click the 
“Select Multiple 
Services” page

Presenter�
Presentation Notes�
New “Small Business Service”
“Small Business Services” area will be located on the Request Access page 
“Select Multiple Services” link takes the user to “Requesting Access for Small Business Owner” page 

Streamlined authorization process for a basic business entity who wants access to BCG services 
A basic business entity is defined as a single user who has one location at the point of requesting a service. These two conditions trigger the streamlined authorization process. 
�
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Enterprise Administration Business Customer 
Gateway Enhancements

A user can select more than 
one BCG service when 
initially requesting access as 
a Small Business user.
Services that are flagged as 
small business-oriented, will 
be displayed in Services table 
for a Small Business user to 
select.
BSA role will be automatically 
created for the user .

Business Customer Gateway

Presenter�
Presentation Notes�
Multi-services means that the services on the gateway will be displayed for the user if the internal users flag them


If user passes validation, user shall be redirected to the new Requesting Access for Small Business Owner page 
New page title shall be “Requesting Access for Small Business Owner” �
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Release Scope
January Price Change
Business Customer Gateway
PostalOne!® Updates
–

 

Mixed Classes / Copalletization
–

 

Centralized Accounts
–

 

Mailer ID Enhancements
–

 

USPS BlueEarth™

 

Carbon Accounting Statement
–

 

Program Registration
–

 

Every Door Direct Mail Online Tool 
–

 

Visibility
Data Exchange Updates
Application Updates
Q&A

Release 8.0
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Mixed Class

Mailers have a new option to copalletize Standard 
Mail and Periodicals
–

 
Standard Mail flats and Periodicals flats can be 
combined within the same bundle when placed on 
pallets

–
 

Bundles of Standard Mail flats and bundles of 
Periodicals flats can be combined on the same pallet

Non Full-Service pieces are allowed for Combined 
Mail of Periodicals with Standard Mail Flats 
These mailings will receive Standard Mail handling

Mixed Classes/ Copalletization
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Mixed Class (Contd.)

Optional origin entry is allowed at all pallet levels for 
Mixed Class Comail
MADC pricing is allowed for pallets with Periodicals 
pieces
Mailers can now send Mail.dat files with the mixed 
class information 
–

 
Not supported for Mail.XML

After the Mail.dat file is submitted, the PostalOne!
system produces separate postage statements for 
both Standard Mail and Periodicals Mail

Mixed Classes/ Copalletization

Presenter�
Presentation Notes�
Mixed Area Distribution Center
National Distribution Center

Postal clerks accept and verify the mail with the assistance of PostalOne! Screens that have been enhanced for this new functionality�
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Release Scope
January Price Change
Business Customer Gateway
PostalOne!® Updates
–

 

Mixed Classes / Copalletization
–

 

Centralized Accounts
–

 

Mailer ID Enhancements
–

 

USPS BlueEarth™

 

Carbon Accounting Statement
–

 

Program Registration
–

 

Every Door Direct Mail Online Tool 
–

 

Visibility
Data Exchange Updates
Application Updates
Q&A

Release 8.0
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Mail Anywhere

Allow Full-Service Mailers to mail anywhere with a single permit for a 
postage payment method
–

 

Customer may use a Permit Imprint permit issued from a 
PostalOne! BMEU site at any other PostalOne! BMEU site for 
mailings where Full-Service pieces constitute 90% or more of the 
mailing without payment of an additional permit imprint fee or 
annual presort fee at the other site(s) 

–

 

Applies to First-Class, Standard, and Bound Printed Matter mailings 
that contain 90% or more Full-Service pieces

–

 

Local Permit Number or Company Imprint indicia may be used at 
any location.  Customer permit/account information will be 
accessible from any PostalOne! site.

. 

Centralized Accounts in PostalOne!

The Mail Anywhere Program will be 
available Spring 2012

Presenter�
Presentation Notes�

For additional details on mail anywhere for MLOCR combined or other copalletized mailings, contact BMS Analyst�
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Mail Anywhere

Fee Payments
–

 
Annual Fees

 
–

 
Provide ability to waive annual presort 

fee by permit if the number of Full-Service pieces on 
every postage statement is 90% or above 

–
 

Application Fees
 

–
 

Fee waiver does not apply  

Centralized Accounts in PostalOne!

The Pay Anywhere feature 
is not yet

 

available
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Support the Mail Anywhere paradigm for Full-Service 
customers

Convert permits from a local trust/finance number assignment to 
a national trust/finance number
Meter / PC Postage & Precancelled permits may hold a trust 
balance, eliminating need for additional postage account 
(Existing additional postage accounts may still be utilized)
Utilize the present CAPS system to accommodate all permit 
accounts
Two types of CAPS accounts
–

 

Traditional CAPS accounts remain “As Is”

 

with 5-digit 
account number and electronic payment options

–

 

Non-Traditional accounts will be assigned a 6-digit account 
number and will encompass the local trust permits

Centralized Accounts in PostalOne!

Presenter�
Presentation Notes�

�
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Provide Customers

User friendly online application process
Available to all USPS customers
Integrated Account for all Products & Services
Enhance customer experience with online access to 
account management and information - 24/7
Expanded payment options
Create a unified experience across all USPS systems
Universal view of customer’s spending on postage

Centralized Accounts in PostalOne!
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Changes to SEARCH Functionality

The look and feel of all of the SEARCH pages in 
PostalOne! has changed.
–

 
Account Management

–
 

Balance and Fees
–

 
Customer Assistance

–
 

Transactions

Centralized Accounts in PostalOne!
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Centralized Accounts in PostalOne!

Search Location for Post Office of Mailing
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Centralized Accounts in PostalOne!

Create new selection list for Post Office of Mailing search results
The columns displayed include Post Office Name, Street Address, City, State, ZIP 
Code and Facility Type
Add text describing that this Postage Statement will be sent to the Dashboard of the 
selected Post Office of Mailing
The Post Offices listed take Permit or Periodical mail

Search Results for Post Office of Mailing
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Centralized Accounts in PostalOne!

Postal Wizard Permit Entry –
 

Mailing Agent
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Centralized Accounts in PostalOne!

Postal Wizard Confirmation
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Centralized Accounts in PostalOne!

Postal Wizard Confirmation (Continued)
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Centralized Accounts in PostalOne!

Postal Wizard Receipt

Added Account Number label and value above Permit Type
Removed Permit information for Mailing Agent and Mail Owner
Made the same changes to the “Printer Friendly Version”
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Release Scope

January Price Change
Business Customer Gateway
PostalOne!® Updates
–

 

Mixed Classes / Copalletization
–

 

Centralized Accounts
–

 

Mailer ID Enhancements
–

 

USPS BlueEarth™

 

Carbon Accounting Statement
–

 

Program Registration
–

 

Every Door Direct Mail Online Tool 
–

 

Visibility
Data Exchange Updates
Application Updates
Resources
Q&A

Release 8.0
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Mailer ID Enhancements

New look and feel 
to be consistent 
with changes to the 
Business Customer 
Gateway 
No change to 
functionality

MID Enhancements

Presenter�
Presentation Notes�


�



71

Mailer ID Enhancements

Ability to apply a Data Distribution Profile to multiple MIDs
–

 

The capability for users who create or edit a Data Distribution 
Profile to apply the changes to other Data distribution Profiles

Ability to delegate editing or adding of an unassociated Full 
Service ACS billing profile to another MID in their profile
–

 

When Changing Data Distribution Profile
•

 

Recipient data distribution must be in the user’s Address Book.  
•

 

System allows the user to select one or any combination of MIDs 
associated with the user’s CRID. 

•

 

Selection can be by MID or the customer reference ID.

Default of MID assignments is to 2 instead of 1
–

 

Two 9-digit MIDs requested/issued without checking mail volume of 
requestor.

MID Enhancements

Presenter�
Presentation Notes�


�
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Release Scope

January Price Change
Business Customer Gateway
PostalOne!® Updates
–

 

Mixed Classes / Copalletization
–

 

Centralized Accounts
–

 

Mailer ID Enhancements
–

 

USPS BlueEarth™

 

Carbon Accounting Statement
–

 

Program Registration
–

 

Every Door Direct Mail Online Tool 
–

 

Verification
Data Exchange Updates
Application Updates
Resources
Q&A

Release 8.0
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USPS BlueEarth™
 

Carbon Accounting Statement in 
PostalOne! for all Domestic Products

New Carbon Accounting Statement provides customers with 
carbon accounting data for their mailing and shipping activities
Statement is designed to support customers’ efforts to estimate 
and manage their greenhouse gas (GHG) emissions
Mailers can access the report through the Business Customer 
Gateway (BCG) > Manage Mailing Activity service
Report may be downloaded in various file formats: .pdf, .xls, 
.csv, and .xml
Statement provides carbon emissions for each product – Priority 
Mail, First-Class Mail, Standard Mail, Parcel Select, Parcel Post, 
Media Mail, Library Mail, Bound Printed Matter and Periodicals
For items mailed through the Electronic Verification System 
(eVS), the statement is also available through that system

USPS BlueEarth™

 

Carbon Accounting Statement

Presenter�
Presentation Notes�
USPS offers a carbon accounting service that enables large mailers to determine the greenhouse gas emissions generated by their shipments and transactions




�
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Accessing the USPS BlueEarth™
 

Carbon Accounting 
Statement through the Mailing Reports menu

USPS BlueEarth™

 

Carbon Accounting Statement

Must have Manage Mailing Activity 
Service to get to Mailing Reports Menu

Presenter�
Presentation Notes�


�
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USPS BlueEarth™
 

Carbon Accounting Statement

USPS BlueEarth™

 

Carbon Accounting Statement

Additional information 
available from link “Click 
here for more information”

Report covers 
emissions from all 
activities the Postal 
Service conducts. 
Does not cover 
production or 
transportation done 
before the mail is 
accepted by the 
Postal Service or 
any use or disposal 
of the mail after it is 
delivered

Presenter�
Presentation Notes�
A mailer may associate with many business locations. Mailer needs to select a specific location to get the report.



�
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Release Scope

January Price Change
Business Customer Gateway
PostalOne!® Updates
–

 

Mixed Classes / Copalletization
–

 

Centralized Accounts
–

 

Mailer ID Enhancements
–

 

USPS BlueEarth™

 

Carbon Accounting Statement
–

 

Program Registration
–

 

Every Door Direct Mail Online Tool 
–

 

Visibility
Data Exchange Updates
Application Updates
Resources
Q&A

Release 8.0



77

Program Registration

Online Enrollment 
External Program Registration system available to 
customers through the BCG
Allows customers to enroll in Shipping Services 
programs

eVS
PRS
Tracking Only
Scan Based Payment
PMOD

Program Registration
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Summary of Online Enrollment Enhancements

Shipping Services
–

 
New mail class “USPS Returns”

 
added to Shipping 

Services
–

 
Scan Based Payment Shipping Program

–
 

Shipping Partner Program 
–

 
Bulk upload enhancements 

–
 

Help Desk Onboarding
 

enhancements

Program Registration: Online Enrollment
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New mail class “USPS Returns” with all associated subclasses 
will be added to Shipping Services
–

 

USPS Returns commercial products will be billed 
automatically using the Scan Based Payment module in eVS

–

 

All packages must contain an IMpb

 

barcode
–

 

Reference DMM 505
•

 

Previous Parcel Return Service has been moved under USPS 
Returns

•

 

Parcel Return Service will have published RSCF rates
•

 

SBP uses the published classes of mail

Online Enrollment Enhancements: Shipping Services

Online Enrollment: Shipping Services
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Scan Based Payment Shipping Program
–

 
Mailers now have the ability to enroll in the Scan 
Based Payment Shipping Program via Program 
Registration

Shipping Partner Program
–

 
Mailers may now use Program Registration to enroll in 
the Shipping Partner Program 

Bulk Upload Enhancement
–

 
Improvements to the mass upload feature enables 
mailers to add shipping locations to their Program 
Registration profile

Online Enrollment Enhancements: Shipping Services

Online Enrollment: Shipping Services



81

Release Scope

January Price Change
Business Customer Gateway
PostalOne!® Updates
–

 

Mixed Classes / Copalletization
–

 

Centralized Accounts
–

 

Mailer ID Enhancements
–

 

USPS BlueEarth™

 

Carbon Accounting Statement
–

 

Program Registration
–

 

Every Door Direct Mail Online Tool 
–

 

Visibility
Data Exchange Updates
Application Updates
Resources
Q&A

Release 8.0
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EDDM Online Tool

EDDM Online Tool

Available 
January 23, 2012

Presenter�
Presentation Notes�

EDDM online tool helps mailer to choose mailing routes by neighborhood, ZIP Code™, city, or a target area around their business
EDDM online tool identifies the number of active households and businesses in the chosen areas to estimate postage 
Permit required to use EDDM BMEU
Generates and prints the appropriate documentation to take with mailing to the Post Office 
Generates a Postal Wizard eDoc statement
�
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Release Scope

January Price Change
Business Customer Gateway
PostalOne!® Updates
–

 

Mixed Classes / Copalletization
–

 

Centralized Accounts
–

 

Mailer ID Enhancements
–

 

USPS BlueEarth™

 

Carbon Accounting Statement
–

 

Program Registration
–

 

Every Door Direct Mail Online Tool 
–

 

Visibility
Data Exchange Updates
Application Updates
Resources
Q&A

Release 8.0
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Improved Visibility of Scan Data

USPS is giving mailers improved visibility into the 
status of mail within the USPS system
Updates have been made to Business Customer 
Gateway online reports, push subscription user 
interfaces for Full-Service, eInduction, and FAST 
Visibility data and MID profile changes
–

 
Focus on changes in existing visibility and service 
performance measurement reports

–
 

Ability to report both pallet and tray scan events
–

 
Piece level IMb Tracing Data will continue to be 
provided through the Confirm system 

Visibility

Presenter�
Presentation Notes�
Confirm system = legacy system set up to confirm subscribers. Old system going away to be replaced  in a year or so. After January 22nd  confirm data will be provided  through IMb tracing

Five new types of scanning information are available through reports and push subscription
1 Electronic shipping info received
2 Entered at a usps facility
3 En route arrived
4 En route 
5 En route departure
Full Service set of Mail.XML messages as well as one message set for eInduction and a FAST Closeout Push setup through Business Customer Gateway. The scope includes:
- Business Customer gateway User interfaces and reports to share mailpiece data and to modify existing reports for containers. 
- Container Status Query Request/Response messages with ‘Delivery/Notification’ as a new message set for eInduction and Copal support. 
- Container Visibility Query Request/Response/Notification/Delivery (Message Name changed from Full Service Container Visibility.. to Container Visibility..) for Full Service and eInduction pallet and Handling Unit Visibility Support.
- Renaming of all Full Service messages and adding Full Service indicator, record counts in all Notifications, retrieve data by Full Service, Non Full Service and both indicator and other changes inside the message set.
�
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Full-Service Container Visibility Report Search

Full-Service mailers can run reports through the 
Business Customer Gateway to view different types 
of scanning information 

Visibility

Event Type values:
•Induction scan
•Origin scan
•Delivery scan
•USPS pick up scan
•USPS Transportation scan
•USPS Working –

 

in process scan
•USPS Cross Dock Scan

Induction 
Facility shows 
the facility 
names 
applicable for 
the mailer

Presenter�
Presentation Notes�
How mailer reaches this report:
Log into the Business Customer Gateway
Click  on the Mailing Reports (PostalOne!) link located under the Track & Report section.
On the Mailing Reports page, click on the Data Distribution Dashboard link under the Full Service section.
On the Full-Service Online & Downloadable reports page, click on the  online link for the Full Service Container Visibility/Scan Report.



�
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Improved Visibility of Scan Data –
 

Mail.XML

Mail.XML Support for Container and Tray data
–

 
The Mail.XML Container Visibility message set has 
been modified to support pallet and tray scan data 

–
 

Five new types of scanning information are available 
through Mail.XML:

1.

 

Electronic shipping information received
2.

 

Entered at a USPS facility
3.

 

En route arrived at a usps

 

facility
4.

 

En route to a usps

 

facility
5.

 

En route departure from a usps

 

facility

Visibility
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Improved Visibility of Scan Data –
 

Mail.XML

Mail.XML Support for eInduction, coPalletization, and 
FAST Closeout Push support
–

 
Owners, preparers, transporters, and schedulers of 
pallets can request eInduction

 
and copal information

•

 

Mailers can utilize container status query request 
response notification and delivery messages to receive 
pre-induction and post-induction issue/problem reporting

•

 

Mailers can utilize the same message set to find out if 
origin mailings for copalletization

 

have been filed and 
paid in PostalOne!

–
 

For the first time mailers can receive FAST closeout 
data through a Mail.XML push subscription

Visibility
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Improved Visibility of Scan Data –
 

Mail.XML

Mail.XML Support for existing Full-Service messages 
that have been updated for standardization
–

 
The Mail.XML ACS, Nixie, eDocData

 
Quality, Postage 

owed, By/For, DeliveryPoint
 

Verification messages 
have been updated for standardization and for 
enabling future Non Full-Service support for any new 
services or options that USPS may make available to 
mailers for address correction, visibility, and quality 
and verification data 

Visibility

Presenter�
Presentation Notes�

�
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Mailers can Subscribe to Mail.XML Push Data that 
includes the new scan data

Visibility

New drop down will appear
•Include Scan Data

With values
•All
•Pallet
•Tray/Sack

Additional new drop down will 
appear
•Include Event Type

With values
•All
•Induction scan
•Origin scan
•Delivery scan
•USPS Pick up scan
•USPS Transportation scan
•USPS Working –

 

in process 
scan
•USPS Cross Dock can
•Start-the-Clock scan
•Stop-the-Clock scan
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Release Scope

January Price Change
Business Customer Gateway
PostalOne!® Updates
Data Exchange Updates
–

 

Mail.dat® /Mail.XML®

 

Changes
–

 

Mail.dat
–

 

Mail.XML

Application Updates
–

 

FAST®

 

System
–

 

eVS®

Resources
Q&A

Release 8.0
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Mail.dat/Mail.XML Enhancements

Roundtrip DVD, CD, or Other Disc Mail 
–

 

New product was developed for First-Class Mail for “round-trip”

 
Optical Disc Mail.  

•

 

Round-trip mailings are mailings that contain a DVD, CD or 
other disc

•

 

New prices were established for automation letters, presort 
letters, automation flats, presort flats (2 ounces or less)

•

 

Permit reply and Full-Service is also available
First-Class Mail “Second Ounce Free”

 

price for Presort and 
Automation

Letters for postage statements submitted through Mail.dat and 
Mail.XML

–

 

Mailers benefit from a blended rate that significantly reduces their 
postage costs if they choose to mail more than one ounce

Mail.Dat/Mail.XML®

Presenter�
Presentation Notes�
The majority of the these enhancements have already been reviewed in the PostalOne! section of this training deck.  For that reason, they are reviewed briefly in Mail.XML/Mail.DAT.
�
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Mail.dat/Mail.XML Enhancements (Cont’d)

Periodicals Mail Changes 
–

 

Mixed ADC pallet added at all origin entry levels
–

 

Sack entry added at origin National Distribution Center (NDC)
Standard Mail Changes
–

 

Naming convention of Not Flat Machinables

 

is changing to 
Standard Mail Marketing Parcels

–

 

Simplified Address mail pieces for Standard Mail carrier route 
saturation letters, flats, and parcels

–

 

Support for Detached Address Label 
•

 

Supported in both 10.0C and 11.0D for Mail.XML
•

 

Supported in both 11-2 and 12-1 for Mail.Dat
–

 

Detached Marketing Label 
•

 

Only supported in 11.0D for Mail.XML
•

 

Only supported in 12-1 for Mail.Dat

Mail.Dat/Mail.XML®

Presenter�
Presentation Notes�
The majority of the these enhancements have already been reviewed in the PostalOne! section of this training deck.  For that reason, they are reviewed briefly in Mail.XML/Mail.DAT.
�
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The First-Class Mail statement (3600-FCM) will now have 
sections for First-Class Package Service which include 
Presorted Parcels—Commercial Base and Commercial Plus—
Parcels) and a new line for Single-Piece First-Class Parcels that 
do not meet content standards (D). 
Flats & Parcels

Previously only one detached address label, now have added 
detached marketing label
Library Mail and Media Mail under Part C of Form 3605 no longer 
have a distinction between barcoded and non-barcoded
All are now required to be barcoded

Mail.Dat/Mail.XML Enhancements (Cont’d)

Mail.Dat/Mail.XML®

Presenter�
Presentation Notes�
The majority of the these enhancements have already been reviewed in the PostalOne! section of this training deck.  For that reason, they are reviewed briefly in Mail.XML/Mail.DAT.
�
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Mobile Interactive Technology
–

 
Ability to identify the number of pieces of mail that have 
Mobile Interactive Technology (barcodes) on or inside 
the mail piece.  

–
 

Applicable only to First-Class Mail and Standard Mail

Mail.Dat/Mail.XML Enhancements (Cont’d)

Mail.Dat/Mail.XML®
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Unknown Pallets on Qualification Reports 
–

 

Unknown pallets should be displayed at the bottom of the Qual

 

report as 
there are not rates related to these pallets and they are logical pallets.

Mail.Dat/Mail.XML Enhancements (Cont’d)

Mail.Dat/Mail.XML®

Unknown pallets are 
displayed at the 

bottom of the 
Qualification Report
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Negotiated Service Agreements (NSA) Updates
If the NSA parts of the postage statements are populated, 
the permit number will be automatically verified that it is 
eligible for NSA pricing
Previously, Mailers identified NSA by the MPU rate 
schedule value of N=NSA (Mail.dat) and Price Type 
(Mail.XML).

Mail.Dat/Mail.XML Enhancements (Cont’d)

Mail.Dat/Mail.XML®
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Addition of discount & fee support fields for all line items 
•

 

Added at postage statement line level (first class mail, 
standard mail, priority mail, package services, everything but 
Periodicals)

⁻

 

Priority Mail not supported in Mail.dat

Mail.dat/Mail.XML Enhancements (Cont’d)

Mail.Dat/Mail.XML®
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New record created to streamline processing and 
communication of content types, incentive types and fee 
types applicable to the mailing
–

 
Mail.dat new record/block –

 
Component Characteristic 

Record
–

 
Mail.XML new record/block -

 
New Mail Characteristic 

Block

Mail.dat/Mail.XML Enhancements (Cont’d)

Mail.Dat
 

®

 

/Mail.XML®
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Release Scope

January Price Change
Business Customer Gateway
PostalOne!® Updates
Data Exchange Updates
–

 

Mail.dat®

 

/Mail.XML®

 

Changes
–

 

Mail.dat®

–

 

Mail.XML®

Application Updates
–

 

FAST®

 

System
–

 

eVS®

Resources
Q&A

Release 8.0
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Mail.dat®

 

Supported Versions as of January 8, 2012
eDocumentation & Postage Statement Functionality

–

 

Mail.dat supported versions are Mail.dat 11-2 and Mail.dat 12-1 
–

 

USPS will allow Mail.dat 11-1 submissions after January 8, 2012 for new mailings 
with mailing date before January 22, 2012 and updates of previously submitted 
mailings. 

–

 

Mail.dat 11-2 supports limited products and prices for mailing dates on or after 
January 22, 2012. 

–

 

Mail.dat 12-1 does not support mailing date before January 22, 2012. 

Data Exchange Updates

https://ribbs.usps.gov/intelligentmail_schedule/documents/tech_guides/specs/IDEAllianceSpecs.pdf

Presenter�
Presentation Notes�
More details on USPS support of IDEAlliance specifications  can be found on the RIBBS website under the  Major/Minor Release Schedule  link, then under the Mail.dat and Mail.XML Version Schedule link

�

https://ribbs.usps.gov/intelligentmail_schedule/documents/tech_guides/specs/IDEAllianceSpecs.pdf
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Release Scope

January Price Change
Business Customer Gateway
PostalOne!® Updates
Data Exchange Updates
–

 

Mail.dat®

 

/Mail.XML®

 

Changes
–

 

Mail.dat®

–

 

Mail.XML®

Application Updates
–

 

FAST®

 

System
–

 

eVS®

Resources
Q&A

Release 8.0
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Mail.XML Supported Versions as of January 8, 2012

eDocumentation & Postage Statement Functionality
–

 

Mail.XML v10.0C and v11.0D are supported
–

 

USPS will allow Mail.XML v9.0B and 9.0C submissions after January 
8, 2012 for new mailings with mailing date before January 22, 2012 
and to update previously submitted mailings

–

 

Mail.XML 10.0C supports limited products and prices for mailing date 
on or after January 22, 2012

–

 

Mail.XML 11.0D does not support mailing date before January 22, 
2012

Data Distribution and Profiles Functionality
–

 

Mail.XML v8.1, 10.0A and 11.0D are supported
–

 

Support Mail.XML v8.1 will end April 1, 2012
FAST Functionality
–

 

Mail.XML 6.0D, 8.0B & 10.0 are supported
–

 

Support from Mail.XML 6.0D will end April 1, 2012

Mail.XML®

Presenter�
Presentation Notes�

More details on USPS support of IDEAlliance specifications  can be found on the RIBBS website under the  Major/Minor Release Schedule  link, then under the Mail.dat and Mail.XML Version Schedule link

�
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Mail.XML Enhancements

Priority Mail Changes
–

 

PMOD  Containers
•

 

A new flat rate packaging offering or container option will be 
created for Half Tray box, Full Tray box, EMM Tray box, Flat 
Top Tray box, Surface Only Pallets, Half Pallet box, Full Pallet

 
box with the January 2012 Price Change. 

•

 

All pricing and payment systems will be updated to include the 
new flat rate pricing structure for the containers. 

Mail.XML®

Presenter�
Presentation Notes�
Mail.XML supports new products and pricing already discussed
�
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Mail.XML Enhancements

Priority Mail Changes  (cont’d)

New Container 
Types 12 & 13

Mail.XML®
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Mail.XML Enhancements

Extra Service block vs. Extra Service Summary 
Block
–

 
PostageStatementCreateRequest

 
messages should be 

rejected when they have Extra Service blocks that 
include both ExtraServiceSummaryData

 
and 

ExtraServiceData
 

blocks
–

 
The mailer should be directed to include one or the 
other.

Mail.XML®
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Release Scope

January Price Change
Business Customer Gateway
PostalOne!® Updates
Data Exchange Updates
Application Updates
–

 

FAST®

 

System
–

 

eVS®

Resources
Q&A

Release 8.0
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FAST Production Enhancements

Online and Web Services customers may now add plus or 
minus 5% of the appointments total volume during the hours 
preceding the scheduled appointment time.  
–

 

Previously, customers did not have ability to add additional 
content within an hour of an appointment.

An additional hyperlink labeled “New FAST User?” has been 
added to the FAST pre-login landing page.  This link will redirect 
users to the Reference Documents landing page.

An additional  hyperlink has been added to the internal and 
external FAST Welcome pages that directs users to the Mail 
Service Updates web page for weather related issues. 

FAST®
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FAST Production Enhancements
FAST customers may now specify a different Content Creator when 
creating stand-alone content.  A "Content Creator" drop down box has 
been added to the manage content screen.
–

 

The “Content Creator”

 

drop down will be populate with all 
associated mailer and scheduler CRIDs.

FAST®



109

Release Scope

January Price Change
Business Customer Gateway
PostalOne!® Updates
Data Exchange Updates
Application Updates
–

 

FAST®

 

System
–

 

eVS®

Resources
Q&A

Release 8.0
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eVS Monthly Reconciliation and Refund Management 

Mailers using eVS may now electronically submit requests for 
joint review and refunds
–

 

The system supports this new process for mailers through 
new interactive forms in PostalOne! and an automated email 
system

Joint Review Request from the eVS landing page:

eVS®

New link: “Joint Review 
Request”

 

on the mailer’s 
eVS landing page in 
PostalOne!

Presenter�
Presentation Notes�
Previously, the mailers and eVS Analysts communicated by email, with no centralized tracking of the communications.

The “Request Joint Review” link takes the mailer to the form shown on the next slide.
�
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eVS Joint Review Request

Joint Review Request form in PostalOne! allows 
mailer to specify the type of review, add comments, 
and attach files to send for review to eVS Analyst at 
USPS

eVS®

Presenter�
Presentation Notes�
Review types available on this screen, selectable as checkboxes.  (Additional information entered in text fields shown):
•	Manifest Error Additional Postage
•	PAF Adjustment Additional Postage
•	Unmanifested Packages Additional Postage 
•	Insert PIC(s) (Text Field) – Can input values only if the ‘Unmanifested Packages Additional Postage’ checkbox selected.
•	DDU Mis-shipped Additional Postage 
•	Insert ZIP Code(s) (Text Field) – Can input values only if the ‘DDU Mis-shipped Additional Postage’ checkbox selected.
•	Duplicate PICs Additional Postage
•	Insert PIC(s) (Text Field) – Can input values only if the ‘Duplicate PICs Additional Postage’ checkbox selected.
•	Presort Exception Additional Postage
•	Ineligible Content Additional Postage
•	Shipment Fees 
•	Ad hoc Adjustment Additional Postage
•	Comment (Text Area) – Mandatory

�
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eVS Monthly Reconciliation and Refund Management 

Submit a Refund Request from the eVS landing 
page:

eVS®

New link: “Submit Refund 
Request”

 

on the mailer’s 
eVS landing page in 
PostalOne!

Presenter�
Presentation Notes�
The “Submit Refund Request”  link takes the mailer to the form show on the next slide.�
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eVS Refund Request

Refund Request form in PostalOne! allows eVS 
mailer to specify the reason for the dispute, list steps 
taken to prevent the dispute from repeating, and 
attach files to send for review to the eVS Analyst at 
USPS

eVS®
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eVS Verification Assessment Evaluator (VAE)

The VAE serves as the point of contact for a mailer 
during the reconciliation and refund process
–

 
This person is an employee of the mailer with the 
power to make joint review and refund requests

–
 

The VAE role is established through the Business 
Customer Gateway (BCG) for each eVS mailer

eVS®

From “Select a Business 
Service”

 

page in BCG, click 
this link to establish the 
VAE role
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eVS Dispute Queue

This page within PostalOne! displays a list of recent 
requests for refund or reconciliation made 

eVS®

Presenter�
Presentation Notes�

The VAE view of the dispute queue will allow users to view only the cases they have submitted. Users will be able to sort by any column. The following fields will be displayed:
Reconciliation/Refund – Will display either ‘Reconciliation’ or ‘Refund’
Case Number – Case number will be displayed 
Date Submitted – Submission date of the Refund/Reconciliation will be displayed. Date will be in MM/DD/YYYY format 
Type of Dispute – Type of Dispute of the Refund will be displayed –
eVS Administrator – Assigned eVS Administrator name for Refund/Reconciliation will be displayed –
Status  - Based on the internal status, the following statuses will be displayed:
Review Requested
Under Review 
Action Requested
Review Completed

�
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eVS Reports –
 

Example of Enhancement for Printing

Printer-Friendly View Hyperlink on the Manifest 
Summary Report:

eVS®

Manifest Summary Report Printer-Friendly View:

Presenter�
Presentation Notes�
eVS users are now able to print both eVS and Parcel Return Service (PRS) reports in a more printer-friendly version so only the report itself is printed instead of the entire web-page
A “Printer-Friendly View” hyperlink is available from the reports 
From the “File” menu, users are also be able to access the “Printer-Friendly View”
All eVS and PRS Adjustment and Sampling Reports display a “Printer-Friendly View” hyperlink.  �
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eVS Product Enhancements

All eVS and PRS Adjustment and Sampling Reports 
display a “Printer-Friendly View” hyperlink.  The 
following reports have been modified:

•

 

USPS BlueEarth™

 

Carbon 
Accounting Statement

•

 

DDU Confirmation Service Mis-

 
Shaped Report

•

 

eVS Monthly Account and Sampling 
Summary

•

 

Manifest Confirmation Report

•

 

Manifest Summary Report

•

 

Postage Discrepancy Report

•

 

Postage Sampling Adjustment 
Worksheet

•

 

Postage Statement Summary

•

 

Postage Eligibility Exception Report

•

 

Sampling Reports

•

 

Unmanifested

 

Records Report

•

 

Duplicate PICS Assigned to Multiple 
Packages

•

 

Manifest Detail Error Report

•

 

Manifest Header Error Report

•

 

PTS/eVS 
Confirmation/Error/Warning 
Summary Report

eVS®
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eVS New Products

Priority Mail Open and Distribute (PMOD)
–

 
Pricing is based on container type

Commercial Plus Cubic (soft pack packaging)
–

 
New rate tiers based on dimensions of packaging

Standard Mail Marketing
–

 
Size restrictions

–
 

Simplified addressing

eVS®
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Release Scope

January Price Change
Business Customer Gateway
PostalOne!® Updates
Data Exchange Updates
Application Updates
–

 

FAST®

 

System
–

 

eVS®

Resources
Q&A

Release 8.0
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Resources

Online
Postal Explorer ─ pe.usps.com

Current and new prices (available soon)
Including downloadable price files (available soon)

Federal Register notices
Domestic Mail Manual & International Mail Manual

DMM Advisory ─ e-mail updates for customers
Subscribe: dmmadvisory@usps.com

MailPro ─ magazine
Subscribe and view online: about.usps.com/mailpro/

Presenter�
Presentation Notes�

Finally, I’ve listed some resources with the most up-to-date information about prices and mailing standards, including information related to the January 22, 2012 Mailing Services price change.


�

http://about.usps.com/mailpro/
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Questions?
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