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UNITED STATES POSTAL SERVICE
BY THE NUMBERS

$68 Billion
150+ Million HH

551,570 Employees
213,881 Trucks

35K Retall Locations
1.2 Billion Visits on USPS.com



USPS Brand Has A Perception Issue

“I don’t have
confidence in
them... they are
not precise enough
for me.”

“| think the USPS is great : : :
for dropping off that letter ' ‘ “Postal workers
to Mom... but as far as : gL are always
business, you can’t really - — : : disgruntled.”
track and you can’t be > o . e
accountable in the way
technology is today... |
don’t have time to worry , — N
about this package.” = N = “The
o = : government
can’'t seem to
run it.”




Good News: People Want USPS To Succeed

“They get a bad
rap... undeserved.”
(Personal Shipper

USPS Loyalist)

“I grew up really
loving my
mailman... |
thought he was the
coolest guy ever.
They stopped
whistling after
awhile... I don't
know if they got a
pay cut... got angry
or what.”

“| feel protective... |
would like to see the
Post Office thrive.”
(Personal Shipper
Competitive Loyalist)

“l was raised with the
idea... come rain, shine,
snow... they will deliver...
we’ve been really lucky... |
think of the Post Office and
| think of the guy who has
been delivering to us for
five years... he always
gives us a Christmas card
and talks to us about our
dog.”



Need For A New Brand Communication
Strategy To Modernize The Postal Service

PRIORITY:YOU

An enduring idea:

What differentiates them?

How are they primarily experienced?
Who they serve:

Substantiated by:

Service for All

We deliver to every door in America, almost everyday
Our employees
Every household & business in America

Relentless commitment to improving for you



I POWERFUL



W 12 OF REVENUE

FOR EVERY $1 SPENT ON
DIRECT MAIL

Source: Direct Marketing Association, The Power of
Direct Marketing, 2011-2012




MAIL REACHES ALL AGES

s e

42

OF 25-34 YEAR OLDS
SAID THEY READ MAIL
IMMEDIATELY AND
FIND IT USEFUL

\/

38

OF MILLENNIALS
HAVE SCANNED
A MAILPIECE

Sources:
* Pitney Bowes, Getting Ahead of the Emerging QR Code Marketing Trend, 2013
* 2010 USPS® Household Diary Study.



CONSUMERS TRUST MAIL

—Ye—

90" Y 65

OF TODAY'S OF CUSTOMERS

MADE A
DIGITAL GENERATION T A e
TRUST MAIL DIRECT MAIL

Sources:
Money Mailer Study
ExactTarget, The 2012 Channel Preference Survey, 2012



use mail to drive
new acquisitions

Source: Target Marketing, 2013
Media Usage Forecast, 2013




Unlock the Power of Mail

CREATIVE

ENGAGING
MEASURABLE

INTEGRATED

PERSONALIZED
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Custom Mail Pilots

r.“y*! PREPARE
ﬁ FOR THE

[\ BIG THAW.

¥

' W GET.A JUMP ONSPRING.
|- ‘;\‘9(1\
RS

j 'Springtime checkllst enclosed. Plus, get 10% off supplies.

A A

. :#__Wake up to the smell of fresh bread,

"'alung with thousands of other delectables.

WIPE AWAY THE HASSLES OF FINDING

NEW BEAUTY PRODUCTS YOU'LL LOVE.

Makeup Remover Wipe
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* Recognize the uninsured prospects | |
= Convince recipients to enroll

* Provide a positive ROI

UnitedHealthcare

Delivered Managing your health online Download the HealthdMe app. Fuel your health—your chance to
and on the go. win a Nike+ FuelBand.

» 14.92% Response Rate o s
» $4.5M in additional revenue
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Delivering Connections that Make an Impact

24! 4

We Can Make
Lasting Impressions
by Giving Print
a Digital Dimension.




69*

ACCESS INTERNET
ON MOBILE DEVICES

MOBILE TECHNOLOGY

ADOPTION ==
77"

WILL PURCHASE

VIA MOBILE
DEVICE

Sources:
* Accenture Mobile Web Watch Survey, 2012
* eMarketer, 2013




HOLIDAY CARD

Need

Demonstrate an Augmented
Reality experience to customers
& strategic accounts

Delivered

Strategic Accounts
Response: 27.3%

Average Blipps/Person: 3.4

And deliver some seasonal magic.
See your gingerbread houses come to life.

A holiday
greeting

to fill your
senses,
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RESPONSE

Qur thanks for your business,
and best wishes for a prosperous 2014,




A holiday greeting to fill your senses.

Target: Strategic Accounts
Response: 27.13%
Avg Blipps/Person: 3.4




Global Reach
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SPEED, AGILITY, AND RELIABILITY

WE'RE TEAMING UP WITH ONE OF SUMMER'S MOST EXCITING MOVIES TO BRING YOU THE SPEED, AGILITY,

AND RELIABILITY YOU EXPECT FROM BRIORITY MAILE—WITH A SUPERHERO TWIST. FIND A LOCATION NEAR YOU TO GET

AMAZING SPIDER-MAN 2 POSTAGE OR ORDER FREE PRIORITY MAIL FLAT RATE® BOXES DELIVERED RIGHT TO YOUR DOOR.
AS ALWAYS, YOU'LL GET DAY-SPECIFIC DELIVERY!, IMERQVED USPS TRACKING™, AND FREE INSURANCE .2
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FIND SPIDER-MAN POSTAGE

Locate a Self-Service Kiosk near you to get
your Amazing Spider-Man 2 postage.

DOWNLOAD PDF | RTF

FRIORITY
B e MAIL!

ORDER SPIDER-MAN BOXES

Get limited edition Amazing Spider-Man 2
Priority Mail Flat Rate® Boxes delivered
tight te your door for free.

ORDER BOXES NOW )

SHIP LIKE A HERO

Save time and get discounts off retail
shipping prices by printing a shipping
abel with postage,

PRINT A LABEL ?




PRIORITY MAIL IS AMAZING

PRIORITY MAIL IS Al
HOW—JUST LIKE §
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Need

* Recruitment through letter writing campaign

e Demonstrate use of alternative postage &
Picture Permit

Delivered
e 1MM Post Cards Distributed

» Over 356K total engagements performed,
including 100K tutorial/video views and 13K
practice sheets/custom stationaries printed out

* 34% of parents who were of campaign
indicated an “increase in intent to use USPS”

e Social Media Net Sentiment 76% vs. Baseline
6%




SpongeBob Letter Writing Campaign
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http://ads.nick.com/sponsors/2013/usps/
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