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Overview 
 What is a quality address 
 How address validation tools can help 
 Address validation scenarios 
 Keeping up with your customers 
 Understanding ACS Return Codes 
 Secure Destruction 
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Why Address Validation Matters 
 Address Validation is one of the key  

components to your mailing process   
 

 Addresses that do not validate are  
at risk of non-delivery 
 

 Databases go “stale” over time without  
continued updating of information 
 

 There are many reasons an address 
can fail. You need to ensure they are: 
• Complete 
• Correct 
• Current 
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What is a Quality Address? 

A quality address is defined when: 
All necessary elements are complete and correct… 

 
Pre-directional   

Primary address number 

Street name    

Street suffix     

Post-directional 

Secondary identifier 

Secondary number 

City  

State   

ZIP + 4® code  
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CASS™ Certified Address 
Hygiene Products 
 USPS® benchmark for address matching quality 

 Sets minimum performance standards for                 
commercial ZIP + 4® address matching software  

 Developers must pass USPS test for CASS certification 

 Address matching software attempts to match 
addresses against range-based records on 
USPS ZIP + 4 file 
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DPV® Product 
 Confirms whether or not 

the input address is  a 
known delivery point  

 Indicates if the street 
number is valid 

 Identifies if an address 
has a correct apartment 
or suite number 

 Provides additional 
attributes for the 
address 

Is 249 High St in ZIP Code™ 94301 a valid address?  

Yes  or  No 
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Important DPV® Product Flags 
Commercial Mail Receiving Agency (CMRA)- 
Indicates a private business that acts as a mail-receiving 
agent for specific clients. 
 
PBSA – Indicates where the address is an alternative 
representation of a PO Box address 

• 121 South Center Ave # 101 delivered to PO Box 101 
 
Vacant – A delivery point was active in the past, but is 
currently vacant and not receiving delivery. 
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 A pre-mailing Move Update method leveraging USPS® 
provided data 

 Data delivery from USPS to certified licensees 
 Four levels of usage for certified licensees: 

• End User Mailer  
(18 months of data updated monthly) 

• Limited Service Provider  
(18 months of data updated weekly) 

• Full Service Provider  
(48 months of data updated weekly) 

• MPE Service Provider  
(18 months of data updated weekly) 

 

NCOALink®  
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What is a Service Type ID (STID)? 
 The Intelligent Mail® barcode 

allows the 3-digit Service 
Type ID field to contain 
information that tells USPS® 
which treatment you want for 
your Undeliverable As 
Addressed (UAA) mail 

 These services include 
• mailpiece disposition 
• address correction options 
• IMb Tracing™ 
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 The Service Type ID used in the Intelligent Mail® Barcode 
determines whether it is OneCode ACS® or Full Service 
ACS. 
 OneCode ACS® is delivered through Electronic Product 

Fulfillment 
 Full Service ACS is delivered through the Business Customer 

Gateway 
 

OneCode ACS® & Full Service ACS 

1 The printed endorsement 
is optional for First-Class 
Mail letters when using the 
IMb.  
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ACS™  Ancillary Services and Options 
Address 
Service 

Requested 

Option 1 provides ACS™ when forwarded.  If not forwardable, mail 
is returned. 
Option 2 provides ACS™ when forwarded and when returned. 
Address Correction fees may apply 
When used on STD Mail, weighted fee is charged for returned mail 

Change 
Service 

Requested 

Option 1 provides ACS when undeliverable.  Mai l piece is 
discarded. 
Option 2 is currently available only for First-Class Mail. Mail is 
forwarded if possible, and discarded if not possible.  ACS is 
created in both cases. 

Return 
Service 

Requested 
Option 2 provides ACS™ when mail is returned to the sender. 

Electronic 
Service 

Requested  

A printed endorsement option that can only be used when 
requesting ACS™. The endorsement and option is imbedded in the 
IMb or in the Traditional ACS Participant ID mailer profile. 

Address correction fees and forwarding or return postage and fees may be applicable based on the ACS 
implementation method, the mail class,  and the endorsement requested. 
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Label Types: Type Two 
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IMb Tracing™ 

 IMb Tracing provides 
you with near real-
time tracking 
information about 
your First-Class 
Mail®, Periodicals, 
and Standard Mail® 
letters and flats 
 

 It can be used on 
either your outgoing 
mail (Destination) 
and/or incoming 
reply mail (Origin) 
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 The quality of your address data directly affects the 
deliverability of your mail! 

 USPS® provides an extensive suite of Address Quality 
products and services; check out ribbs.usps.gov. 

 USPS is committed to continuous address hygiene 
improvements to enhance the value of mail. 

 Small efforts can bring big results! 

Summary 



® 

22 

Questions? 
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