
 
 
May 17, 2016 

 

USPS Notice of PRC filing - 2017 Promotions and First-Class Mail Parcels  
 
The Postal Service filed a request with the Postal Regulatory Commission to establish the 2017 
Promotional Program in addition to adjusting certain prices in the First-Class Mail Parcels product.       
The proposed price adjustment does not constitute the Postal Service’s annual, general Market-Dominant 
price adjustment, which is typically filed in the fall of the year.  
 

If approved by the Commission, the revised First-Class Mail Parcels prices will take effect on Aug. 28, 
2016.  The first of the 2017 promotions will begin Jan. 1, 2017. 

 
2017 Promotional Program 
 
The promotions are designed to encourage all marketers, printers, and mailers to utilize new technology 
and tools that leverage and increase the value of a physical mailpiece. 

 The proposed 2017 promotional offerings are: 

 Emerging and Advanced Technology 
 Mobile Shopping 
 Tactile, Sensory & Interactive Mailpiece Engagement 
 Earned Value Reply Mail 
 Personalized Color Transpromo 
 Direct Mail Starter (New) – This offering will give a temporary postage discount on 

mailpieces that contain print-mobile technology that, when scanned, leads the recipient to 
a mobile-optimized website. 

 

First-Class Mail Parcels and Inbound International First-Class Mail Letter Post 
 
This filing will correct the price imbalance between First-Class Package Service and First-Class Mail 
parcels by slightly increasing prices for all pieces that weigh up to three-ounces to $2.62. 

 
Prices for Inbound International First-Class Mail Letter Post (Inbound Letter Post) are set by the Universal 
Postal Union (UPU) and are implemented every January, and went into effect Jan. 2016.   

 

Note: All new prices will be posted on the Postal Explorer website: http://pe.usps.com . The complete Postal Service 

price filing, including the new prices, can also be found on the PRC website under the Daily Listings 
section:  http://www.prc.gov/dockets/daily. The Postal Service receives no tax dollars for operating expenses and 
relies on the sale of postage, products, and services to fund its operations. 

 # # # 
 

Please visit us on the USPS Industry Outreach website. 
Thank you for your support of the United States Postal Service. 

--Consumer and Industry Affairs 
 

To subscribe or unsubscribe to Industry Alerts, please hit reply to send us your request.  
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