
 
 
 

“New” Announcing the  Award for Innovative Mail 
Entries due February 22, 2016 

 
 

The Postal Service will conduct a vote at the National Postal Forum (NPF) to identify the most Irresistible 
Mail piece of the past year. We are looking for innovative mail pieces to include in the vote. 
 
If you have sent an innovative mail piece this year, please send us a copy (multiple copies are even better) 
along with a signed permission agreement (See attachment). 
 
The best pieces will be showcased at the Postal Service booth at NPF and at Vice President of New 
Products and Innovation Gary Reblin’s session. 
 
Innovative pieces may include features on the following list, or they may include completely different types 
of innovation: 

 
  Items with unique shapes (2D or 3D), sizes, textures, or colors designed to be noticed in the 

mailbox 
 

  Design and messaging on the outside of the envelope/self-mailer designed to increase open 
rates (e.g., transparent envelopes) 

 
  Digital interactivity (ability to link from mail piece to digital experience through QR codes, AR, 

URLs, PURLs, NFC, etc.) 
 

  Video in print 
 

  Physical interactivity (ability to manipulate the mail piece through folding, etc.) 
 

  Multisensory engagement through: 
  Olfactory (scent) 
  Texture of envelope, paper, or ink 

 
  Specialized inks (water-, heat-, light-sensitive, or conductive inks) 

 
  Personalization (greeting, content) 

 
  Engaging content marketing (magazines and magalogs) 

 
  Physical items designed to generate ongoing impressions (e.g., magnets, calendars, etc.) 

 
 

Award rules can be found at https://ribbs.usps.gov/index.cfm?page=irresistiblemail 
 

### 
 

Please visit us on the USPS Industry Outreach website. 
Thank you for your support of the United States Postal Service.   

--Consumer and Industry Affairs 
 

To subscribe or unsubscribe to Industry Alerts, please hit reply and send us your request. 
 

Privacy Notice: For information regarding our privacy policies, visit www.usps.com/privacypolicy. 

https://ribbs.usps.gov/index.cfm?page=irresistiblemail
https://ribbs.usps.gov/index.cfm?page=industryoutreach/
http://www.usps.com/privacypolicy


ENTRIES DUE FEBRUARY 22ND, 2016

Send Mail Pieces and Signed Permission Agreements to:
United States Postal Service Irresistible Mail Award
P.O. Box 44091
Washington, DC 20026-4091

- Awarded to Marketer, Agency, and Mail Service Provider
- Voted on by 2016 National Postal Forum Attendees
- Finalist entries to be displayed at USPS Booth and in Breakout Session

ANNOUNCING THE

FOR INNOVATIVE MAIL
AWARD



 

 

PERMISSION AND RELEASE AGREEMENT  

This Permission and Release (“Agreement”) is entered into by and between the United States 
Postal Service, an independent establishment of the executive branch of the Government of the 
United States (the “Postal Service” or “USPS”), and ___________________________________ 

(“Company”), a _______________ corporation with its principal place of business at _________ 

______________________________________________________________ (each a “Party”). 

For valuable consideration, the receipt of which is hereby acknowledged, including the 
opportunity to be included in USPS promotional and marketing materials, Company grants this 
Permission and Release to the Postal Service to use the Work identified below as set forth in 
this Agreement. 

1. Company is the owner of the direct mailpiece attached (the “Work”). 
2. Company represents and warrants that it has the authority to grant all of the rights 

conveyed in this Agreement, that it owns or controls all rights in the Work, and that the 
Work does not infringe the copyright, trademark, publicity, or other intellectual property 
rights of any person or entity.  

3. Company hereby grants the Postal Service and its Governors, officers, employees, 
contractors and agents a perpetual, worldwide, royalty-free, non-exclusive license to 
use, exhibit, display, publish, and reproduce the Work, in whole or in part, in any and all 
media, for purposes of: (a) displaying the Work at mailing industry events, forums, and 
presentations (including but not limited to the National Postal Forum); (b) commending, 
exhibiting, and/or commenting on the Work or portions thereof in or on Postal Service 
materials and presentations (including but not limited to irresistiblemail.com, USPS.com, 
and Postal Service advertising materials promoting the use of direct mail); and (c) Postal 
Service internal and archival purposes. Company also consents to the use of Company’s 
name in connection with these purposes. 

4. The Postal Service agrees in all non-internal uses of the Work to credit the Work as follows: 

___________________________________________________________________________ 

by ______________________________ (agency) and _______________________________ 

(printer) for ______________________________ (client). 

IN WITNESS WHEREOF, Company has caused this Permission to be signed and delivered by 
its duly authorized representative. 

By 
Name: _________________________________ 

Title: _________________________________ 

Business Phone: _________________________________ 

Business Email: _________________________________ 

Date: _________________________________ 

If you have any questions about the competition or the process, please send them to 
irresistibleaward@usps.gov or call Ray Van Iterson at (202) 268-8155. 

mailto:irresistibleaward@usps.gov

