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Full Service Benefits

•
 

Lower Price in November 2009 
•

 
Full Service ACS

o Change of Address
o Nixie

•
 

Start-the-Clock
•

 
Container Visibility 



Beginning Nov. 2009, Intelligent Mail will have the 
following price structure:
o

 

Intelligent Mail Basic Service: 
 Automation prices
 Same prices as POSTNET™

o

 

Intelligent Mail Full-Service:
 $0.003 for First-Class Mail
 $0.001 for Standard Mail, Periodicals, Bound Printed Matter

Lower Price
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First-Class Example

When you implement Full-Service, you will save $.003 
for each First-Class Mail®

 
letter, card, and postcard.

First  Class Mail (</=1oz)

Letters Postcards Flats

Regular
Full- 

Service ( ) Regular
Full- 

Service ( ) Regular
Full- 

Service
( ) 

5-Digit .335 .332 .003 .205 .202 .003 .205 .202 .003

3-Digit .357 .354 .003 .218 .215 .003 .218 .215 .003

AADC .360 .357 .003 .220 .217 .003 .220 .217 .003

MAADC .382 .379 .003 .230 .227 .003 .230 .227 .003
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When you implement Full-Service, you will save $.001 for 
Standard Mail

Standard Mail Example
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Full-Service ACSACS™™

•
 

What is Full-Service ACS?
o

 

Change of Address (COA)&  Nixie Detail Records
Change of Address due to Move and Other Reasons
 Automated address correction information at no additional charge
Data used to Update Address Records
Optional

•
 

Who gets Full-Service ACS?
o Mail Owners  and Delegate
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Participant CodeParticipant Code Keyline for Address Keyline for Address 
Change ServiceChange Service

POSTNETPOSTNET ™ Code Code 
for for SortationSortation

Address Correction Markings

Address Change Service

Ancillary Service Ancillary Service 
EndorsementEndorsement



Address Correction Options

SERVICE RECORDS DELIVERY BARCODE 
REQUIRED ASE REQUIRED RETURN 

ADDRESS FEE

Manual Address 
Correction Hard copy None Yes Yes Per manual notice issued

Traditional ACS® Electronic via 
RIBBS™ or CD None Yes Yes Per electronic notice issued

OneCode ACS® Automated via 
RIBBS IM™

Yes        
(optional for 
Periodicals)

Yes Per automated notice issued

Full-Service ACS™

Automated via 
download from the 
Business Customer 
Gateway or via 
Mail.XML®

IM

Yes        
(optional for 
First-Class 

Mail® & 
Periodicals)

Yes

None for First-Class Mail                               
None for 30 days for Standard Mail® & 
Bound Printed Matter (fees apply for 
duplicate notices after 30 days)                    
None for 60 days for Periodicals (fees 
apply for duplicate notices after 60 days)



Record Fulfillment

•
 

Manual
o

 

Hardcopy Notice

•
 

Traditional 
o

 

Posted on RIBBS/CD
o

 

Mailer chooses daily, biweekly, weekly, bimonthly, or 
monthly fulfillments

•
 

OneCode
 

ASC®
o

 

Address corrections are compiled by Participant ID/MID, 
posted to RIBBS Daily

o

 

Mailer logs into website manually or through a script or other 
automated process to collect data.

o
 

Full Service
o

 

Business Customer Gateway Downloadable Reports
o

 

Mail.XML

 

Push/Pull
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Hardcopy

Mary Mover
1876 Cross Country Ct
Delivery, DE 08465-1258
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•
 

The mailer prints the requested Ancillary Service 
Endorsement on each piece.



Traditional ACS®

•
 

The mailer prints the requested Ancillary Service 
Endorsement on each piece.

•
 

The mailer prints the Participant ID and optional 
Mailer's Keyline at the top of the address block.

#BBMAWFS
#ACCT 1234 561A FJWB#

Mary Mover
1876 Cross Country Ct
Delivery, DE 08465-1258

ACS Participant Code

ACS Mailer's Keyline
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OneCode ACS® and Full- 
Service ACS™

ABC Company
1234 Main St
Anywhere, ST 1235‐9876

PRSRT STD
U.S. POSTAGE PAID
ABC COMPANY

#ACSCODE ************ERLOT ** CR01
#KEY1 LINE 3456 098S

S22621010134800SS
EILEEN SIDEWAYS
865 CROOKED CT
MOUNTAIN, MT 59051‐4537
!590514537650!

ADDRESS SERVICE REQUESTED

EILEEN SIDEWAYS
865 CROOKED CT
MOUNTAIN, MT 59051‐4537
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Intelligent Mail® Barcode is used instead of:
o

 

ASC Participant Code
o

 

ACS Mailer's Keyline
o

 

POSTNET™

 

barcode



ACS Differences

•
 

Traditional ACS
o

 

Printed Participant Code

7 alpha characters
o

 

Printed Mailer's Keyline

15 alphanumeric characters, plus check digit
•

 
OneCode

 
ACS®

 
and Full-Service ACS™

 
barcode

o
 

Mailer ID 


 

6/9digits

o
 

Serial Number


 

9/6 digits

#BBMAWFS
#ACCT 1234 561A FJWB#

Art Deco
33 Stylized St
Modern, MT  57653-4770

JOY NOEL

 
833 CHRISTMAS CT
HOLIDAY, AR 72519-9520
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Address Correction Options

Service Basic Full-Service

Manual Address Corrections  

Traditional ACS®  

OneCode

 

ACS®  X
Full-Service ACS™ X 
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Service Type Identifiers

•
 

Service Type ID determines Service Fulfillment

17



Service Type Identifiers

Service Type ID’s Determine Fulfillment of Services

Class of Mail Address Correction Option
Basic 

Option w/o 
Confirm®1 

Basic 
Option 

w/Confirm1

Full-
Service w/o 

Confirm1

Full-
Service w/ 
Confirm1

Non-Auto 
w/o 

Confirm2

Non-Auto w/ 
Confirm2

No Address Corrections 300 310 260 270 700 310
Manual Corrections* 700 40 36 41 700 40
Traditional ACS® 080, 082 140, 240 081, 083 141, 241 080, 082 140, 240
OneCode ACS® - ASR 80 140 80 140
OneCode ACS - ASR Option 2 80 140 80 140
OneCode ACS - CSR 82 240 82 240
OneCode ACS - CSR Option 2 82 240 82 240
Full-Service ACS™ - ASR   81 141   
Full-Service ACS - ASR Opt 2   81 141   
Full-Service ACS - CSR   83 241   
Full-Service ACS - CSR Opt 2   83 241   
No Address Corrections 301 311 261 271 702 311
Manual Corrections* 702 42 37 43 702 42
Traditional ACS 090, 092 142, 242 091, 093 143, 243 090, 092 142, 242
OneCode ACS - ASR 90 142 90 142
OneCode ACS - CSR 92 242 92 242
Full-Service ACS - ASR   91 143   
Full-Service ACS - CSR   93 243   

First-Class 
Mail®

Standard 
Mail®

Excerpt from A Guide to Intelligent Mail for Letters and Flats, Figure 3:  Table of Service Type Identifiers



Full-Service ACS

•

 

COA record contains the Move Effective Date, move type 
(Family, Individual, Business), parsed name -

 

from the COA, not 
the mailpiece, parsed old and new address

•

 

Nixie record (nondelivery

 

for reasons other than a move) 
contains the Participant ID, the keyline, and the reason for 
nondelivery

 

code. 
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Full-Service ACS

Full-Service ACS Features
•

 

First-Class Mail®
–

 

All COA and Nixie address correction records without additional 
charge for subsequent notices

–

 

Must meet Move Update requirements

•

 

Standard Mail®
–

 

The first unique COA/Nixie notice at no additional charge
–

 

Subsequent notice at no additional charge for 30 days
–

 

Must meet Move Update requirements
•

 

Periodicals
–

 

The first unique COA/Nixie notice at no additional charge
–

 

Subsequent notice at no additional charge for 60 days
–

 

Charges for additional notices will be applied by mail class
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Full Service ACS Receipt Methods

•
 

Browser based download: 
o Online web page allows downloading of compressed files 

over HTTPS protocol

•
 

Mail.XML Pull
o

 

Customer sends Request message invoking USPS Web 
Services to pull data in XML format

•
 

Mail.XML Push
o

 

USPS invokes a customer’s Web Service method/URL and 
pushes XML data to the customer Web Service

21



Full-Service ACS Nixie Detail Report: download sample

Sample Report
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•
 

Start-the-Clock information
o

 

Date when Mailing was inducted for Day 0 Processing
o

 

Provided to Mail Owner and Mail Preparer
o

 

Available after the mail has been verified and accepted by 
USPS

•
 

Container Visibility Scans
o

 

Container Scans where available

24

Start-the-Clock & 
Container Visibility
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•
 

Acceptance of business mail
o

 

Entered at the BMEU

o

 

Plant Verified Drop Shipment

o

 

DMU Verified, Mailer Transported

•
 

Mail must be accepted prior to Critical Acceptance Time 
(CAT) or Critical Entry Time (CET)  to  receive same-day 
processing. 

Start-the-Clock

25



Start-the-Clock is based on:

• Critical Acceptance Time:
o

 
Start-the-Clock Day 0 applies to all mailings received 
prior to CAT as documented in PostalOne!

BMEU or Post Office  
Origin Entry Start-the-Clock



Here’s an example for mail deposited at a BMEU:

The hours of operation for BMEU are 9:00 am to 6:00 pm

The Critical Acceptance Time for First-Class is 6:00 pm 

The mail arrives at 5:45 pm on October 16 as recorded in PostalOne!

The verification start time is 5:45 pm on Oct. 16

The verification complete time is 6:15 pm on Oct. 16

Mail passes verifications

The Start-the-Clock Day 0 is Oct. 16 based upon the mail arrival time of 
5:45 which is before the CAT for Presorted First-Class mail. 

BMEU or Post Office  
Origin Entry Start-the-Clock



•Start-the-Clock is based upon:  
o

 

Facility Access and Shipment Tracking (FAST) appointment 
Time

o

 

Appointment must be scheduled prior to CET for Day 0 
processing

• On Time Arrival (met appointment time)
o

 

Start-the-Clock Day 0 is the Arrival Date

• Early Arrival
o

 

Start-the-Clock Day 0 is Arrival time or Unload start time, 
whichever is first

• Late Arrival
o

 

Start-the-Clock Day 0 based on Unload start time; unload start 
time must be prior to CET for Day 0 processing

PVDS - Destination Entry 
Start the Clock



Here’s an example for Drop Ship Mail Inducted at a Plant:

The hours of operation for the Plant is 06:00 am to 24:00

The Critical Entry Time for Standard Mail is 16:00 pm 

The appointment time is 15:00 pm on Oct. 16

The mail arrives at 14:15 on Oct. 16

Mail is unloaded at 16:15 pm on Oct. 16

The Start-the-Clock Day-0 is Oct. 16 based upon the appointment time 
of 15:00 and the mail arrival prior to the appointment of 15:00 pm. 

PVDS - Destination Entry 
Start-the-Clock



•
 

Establish CSA for Origin Entered mail 

•
 

Critical Acceptance Time (CAT) for each trailer dispatch is 
based upon the Critical Entry Time (CET) of the processing 
facility

•
 

The transportation time between the Detached Mail Unit and 
the Processing Facility, as well as mail verification time must 
be taken into account when determining CAT

•
 

Additional Presort separations are agreed upon for mail to 
determine Start-the-Clock by dispatch

•
 

Container readiness per the Start-the-Clock rules established 
in the CSA is validated by the DMU acceptance clerk

DMU Verified, USPS Transported: 
Origin Entry Start-the-Clock



Start-the-Clock
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Container Visibility

32

•
 

USPS Scans Intelligent Mail Container Barcodes where sites 
are enabled



Start-the-Clock/Container Visibility 
Receipt Methods

•
 

Online Reports

•
 

Mail.XML Pull
o

 

Customer sends Request message invoking USPS Web 
Services to pull data in XML format

•
 

Mail.XML Push
o

 

USPS invokes a customer’s Web Service method/URL and 
pushes XML data to the customer Web Service
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•
 
Full Service Mailings Submit Electronic Documentation 
(eDOC)

•
 
eDOC

 
identifies Mail Owner and Mail Preparer

•
 
Recipients of Full Service Feedback should
o

 
Sign up to the Business Customer Gateway

o
 

Establish Profiles as necessary to Receive 
Information

o
 

Determine how they wish to receive the data
o

 
Delegate Third Party to Receive Data if necessary 
via the Mailer ID application

Full Service Requirements
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Methods to Receive Feedback

•
 

Online: 
o Online access to downloadable compressed files for Full 

Service ACS
o Online Reports for Start-the-Clock and Container Visibility

•
 

Mail.XML Pull
o

 

Customer sends Request message invoking USPS Web 
Services to pull data in XML format

•
 

Mail.XML Push
o

 

USPS invokes a customer’s Web Service method/URL and 
pushes XML data to the customer Web Service
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Access to Full-Service reporting is through the 
Business Customer Gateway

Accessing Full-Service Online Reports

A. When logged in, 
select the Manage 
Mailing Activity link.

C. Select Reports 
under Full Service .

B. Select Mailing 
Reports link.
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Click the “Address Correction Service (ACS)” link 
from the Reports page to download the Full Service 
ACS, COA, or Nixie Reports.

On-line Downloads 
Full Service ACS
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Change of Address
The Download Full Service ACS COA report allows the user to 
search ACS records by Job ID, Mailing Group ID, Date Range, ID 
Number, certain value parameter and download the result set in a

 CSV or excel format 

On-line Search for  ACS COA
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NIXIE
The Download Full Service ACS Nixie report allows the user to 
search ACS records by Job ID, Mailing Group ID, Date Range, ID 
Number, certain value parameter and download the result set in a

 CSV or excel format 

On-line Search for ACS Nixie
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Full-Service ACS Nixie Detail Report: download sample

Sample Report of  ACS Download

41



Full-Service Reports
Start-the-Clock Information

Start-the-Clock
The online summary allows customers to track shipment and start-

 the-clock with scheduling or dispatch information based on selected 
search criteria
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Start-the-Clock Summary Report

Start-the-Clock Summary Report search parameters 
allow filtering and refining of data
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Start-the-Clock Summary Data

Start-the-Clock Summary Report
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From Start-the-Clock Summary, a separate report 
page displays when the Job ID link is selected

Full-Service Start-the-Clock 
Summary By Job ID
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Container Visibility/Scan 
Information Detail
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Methods to Receive Feedback

•
 

Online: 
o Online access to downloadable compressed files for Full 

Service ACS
o Online Reports for Start-the-Clock and Container Visibility

•
 

Mail.XML Push
o

 

USPS invokes a customer’s Web Service method/URL and 
pushes XML data to the customer Web Service

•
 

Mail.XML Pull
o

 

Customer sends Request message invoking USPS Web 
Services to pull data in XML format
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Mail.XML Push 

Push Subscription Profile
o

 

Sign up to the Business Customer Gateway
o

 

Establish Mailer’s Web Services URL
o

 

Establish username and a password that the USPS can 
use to connect to Mailer’s computer

o

 

Subscription types: Notification Or Delivery
Full-Service ACS
Full-Service Nixie
Start-the-Clock
Container Visibility
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Mail.XML Push

Push: Notification or Delivery

o

 

Notification -

 

Notifies Mailer’s computer that their data is 
ready; please come and Pull

 

your data

I am USPS and 
using PostalOne! 

Software

Your Data for Job 
ID 10112587 and 

user License Code 
ACI1 is ready

Date of 
Notification

49



Mail.XML Push 

Push: Notification or Delivery

o

 

Delivery –

 

Delivers Data to Mailers Computer

50

I am USPS and 
using PostalOne! 

Software

Your Data for Job 
ID 10112587 and 

user License Code 
ACI1 is ready

Your Data is 
here
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Mail.XML Push 

Access the Push Subscription set-up from the 
Manage Mailing Activity link, then Mailing Reports
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Mail.XML Push

To Edit, Subscribe and Unsubscribe a Profile
1.

 

Select the Message Type from among the Push Type options
2.

 

Select the option to change or update any required field(s) and 
then click submit

•

 

Full-Service Address Correction
•

 

Full-Service Container Visibility
•

 

Full-Service Nixie
•

 

Start-the-Clock
•6Hrs
•12Hrs
•24 Hrs
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Pull Profile
o

 

Sign up to the Business Customer Gateway
Get a Username and Password
Get your CRID for your mailing location
Manage Mailing Activity for access to Electronic Data 

Exchange (access to XML specs, software tools and TEM)

Mail.XML Pull 
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Mail.XML Pull

Identify 
yourself

Identify your 
software Identify 

the Mail 
Owner

Provide 
Class

Provide 
Date 

Range

Provide Job 
info or Piece 
Range info

Querying for Full Service Data

54



Mail.XMLMail.XML
 

PullPull

USPS Can divide large 
Transactions into smaller 

transactions

Full-Service ACS 
Data

Possible 
Errors/
Return 
Codes

Results of Query

55



Agenda

 5 – Full Service Feedback / Data Distribution

•

 

Change of Address
•

 

Nixie

• 3 –

 

Start-the-Clock and Container Visibility

• 4 –

 

Methods for Receiving Feedback Information

•

 

Online Reports
•

 

Mail.XML

 

Push
•

 

Mail.XML

 

Pull

•2 –

 

Full Service ACS

56

• 1 –

 

Lower Price in November 2009 



Full Service Data Distribution

•
 

Full Service ACS 
−

 
Mail Owner or Delegate

•
 

Start-the-Clock, Container Visibility 
−

 
Mail Owner or Delegate

−
 

Mail Preparer or Delegate

•
 

Mail Owner, Mail Preparer Identified in Electronic Doc:
–

 
Mailer ID

–
 

Customer Registration ID (CRID)
–

 
Permit
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•
 
Submit eDOC

 
with the Mail Owner and Mail Preparer

o CRID

o PERMIT Number

o Mailer ID

•
 
If the Intended recipient  wishes to retrieve the data you 
can use one of the three above options to identify the 
Mail Owner/ Mail Preparer

•
 
If the intended recipient wishes to delegate the data to a 
Third Party they should use the Mailer ID in the By/For in 
the eDoc

Full Service Feedback
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Full Service Data Distribution

•
 

Flexible Data Distribution Options
•

 
Static

o Complete
o Partial (Mail Preparer, MID on Mailpiece)
o Delegated

•
 

Dynamic 
o By Mailing or Portion of a Mailing Using Cast of 

Characters
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Static Profiles

Three types of Static profiles:
o

 

Complete:  All data for a service type associated with a MID 
goes to third party identified in the profile

o

 

Partial:  Data goes to third party under specific 
circumstances

“Partial –

 

Mail Preparer”:  Data goes to a third party only 
when that third party is the Mail Preparer

 “Partial –

 

MID on Piece”:  ACS®

 

data goes to the owner 
of the MID used on the mail piece

o

 

Delegated: Mail Owner chooses to delegate control of their 
profile to a Mail Preparer or third party

60



Dynamic Profiles

For Intelligent Mail® Full-Service only
o

 

Dynamic profiles allow third parties partial access to 
feedback data as identified in a Cast of Characters file

o

 

Dynamic profiles require submission of a Cast of Characters 
file
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What is a  CRID?

•
 

Customer Registration Identification Number

•
 

Identifies a Customer’s Business Location

•
 

Every Location has a unique CRID 

•
 

Permit should only have one CRID

•
 

You can have multiple Permits for one CRID

•
 

CRID is used for company identification and 

authorization of electronic transactions

•
 

Assigned when a Company Location is defined via the 

Business Customer Gateway
62



What is a MID

•
 

Mailer Identification Number used in Intelligent barcodes

•
 

Can be 6 or 9 digits

•
 

Used to Delegate Full Service Data to a Third Party

•
 

Apply Online
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Business Customer Gateway



65

Business Customer Gateway
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Business Customer Gateway
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Business Customer Gateway



•
 

Signing-up for a service occurs at the initial Sign-in 
•

 
You will need to add a service for  MID, Manage Mailing 
Activity, and Mailing Reports

A. Log in to your 
new homepage B. Request a 

Business Service
C. Access the 
Service once you’ve 
been approved.

To set up MID and CRID
Access the Gateway
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Mailer ID System

Designed for Mailers to manage assignment 
and distribution of Mailer IDs (MID)

•
 

Used on Intelligent Mail 
Barcodes
•

 
Delegate MIDs

 
(to control 

Feedback data flow)
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Apply for MID

1. Request a MID

2. Select an (business entity) affiliate 
from Dropdown menu, MID size (6 or 9) 
and quantity
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Resources
www.ribbs.usps.gov

•

 

Domestic Mail Manual (DMM®) 

•

 

Federal Register Notice:  Implementation of New Standards for 
Intelligent

 

Mail   Barcodes

•

 

A Resource Map to Intelligent Mail Documents  

•

 

A Beginners Overview to Intelligent Mail Services

•

 

A Guide to Intelligent Mail for Letters and Flats

•

 

User Access to Electronic Mailing Information and Reports

•

 

Full Service Check List

•

 

Postal Service Mail.dat®

 

Technical Specification

•

 

Post Service Mail.XML Technical Specification

•

 

A Guide to Customer Supplier Agreements 
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